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Cooperation' 
Scouts  of  America 


The  Department  of  the  Army  desires 
to  support  each  phase  of  the  Boy  Scout 
program,  i.e.,  Cub  Scout,  Boy  Scout,  and 
Explorers.  However,  it  is  most  desirable 
that  particular  emphasis  be  placed  upon 
cooperation  with  the  older  scouts  called 
"Explorers.”  They  are  the  boys  14  to  18 
years  of  age,  the  "in-between-youth” — 
those  boys  too  young  to  be  considered 
"grown  men,”  but  old  enough  to  be  inter- 
ested in  a broad  range  of  activities,  in- 
cluding future  careers.  The  Explorer 
Scout,  though  a teen-ager,  is  ready  to 
step  from  adolescence  into  manhood. 

The  Boy  Scouts  have  developed  an  en- 
tirely new  program  for  these  teen-age 
boys  designed  to  meet  their  needs,  and 
Army  recruiters  can  render  great  assist- 
ance to  Explorers  by  arranging  trips  to 
posts,  camps,  and  stations,  and  by  co- 
operating in  other  ways  with  local  Ex- 
plorer Posts. 

For  example.  Explorers  might  be  inter- 
ested in  a visit  to  an  AFES  or  RMS, 
where  they  could  see  the  various  stages  of 
initial  processing,  testing,  etc.  A visit 


to  an  Army  post  or  NIKE  site  might  fol- 
low where  they  could  see  various  phases 
of  military  training,  schooling,  and 
service. 

One  thing  is  sure,  the  Army  recruiter 
does  not  have  to  walk  alone  in  his  efforts 
to  show  these  senior  scouts  what  Army 
life  is.  All  Army  posts  can  be  expected 
to  give  cooperation  in  any  Scout  program. 

In  most  cases.  Army  commanders  have 
designated  an  Army  Scout  liaison  officer 
who,  in  addition  to  regular  duties,  will 
assist  in  effecting  local  cooperation  and 
assistance.  The  Department  of  the  Army 
has  extended  an  invitation  to  the  Boy 
Scouts  of  America  to  use  its  services  and 
facilities.  Commanders  of  all  Army  in- 
stallations should  be  prepared  to  furnish 
any  reasonable  and  appropriate  coopera- 
tion and  assistance  which  can  be  provided 
without  interference  with  normal  ac- 
tivities and  without  expenditure  of  ap- 
propriated funds.  Expenses  involved  in 
cooperative  activities  will  be  borne 
by  the  individual  scout,  his  organization, 
or  on  an  individual  "adoption”  basis. 


Encampments  are  an  important  activity 
of  the  Explorer  program.  The  use  of 
installations  and  facilities  for  such  a 
purpose  is  considered  highly  desirable. 

Visits  by  Explorers  normally  will  occur 
as  week-end  experiences,  but  visits  during 
normal  weekday  duty  hours  should  be  en- 
couraged whenever  possible.  Program 
planning  for  encampments  must  be  co- 
ordinated with  local  councils  of  the  Boy 
Scouts  of  America  to  insure  a well-bal- 
anced program  of  experience  for  Explor- 
ers in  conformance  with  the  Boy  Scouts 
of  America  policy. 

Encampments  are  usually  of  two  gen- 
eral types:  week-end  camps  (one  to  three 
days);  long-term  encampments  (five  to 
ten  days) . The  number  of  week-end  and 
long-term  encampments  held  at  an  in- 
stallation should  be  limited  only  by  the 
availability  of  services  and  facilities  and 
the  number  of  Explorers  in  the  area. 

Posts,  camps,  and  stations  within  the 
geographical  areas  of  the  United  States 

( Continued  on  page  3 ) 


BOY  SCOUT  TROOP  251,  Brooklyn,  N.Y.,  members  are  introduced 
to  a bulldozer  by  a Scout  Executive  of  the  Greater  New  York 
Council,  while  a Scout  Leader  and  Explorer  Scout  look  on. 


TROOP  251,  BOY  SCOUTS  OF  AMERICA,  are  introduced  to  an 
H-21  Helicopter  by  an  Explorer  Scout  during  a visit  to  the  Engineer 
Center  and  Fort  Belvoir,  Va. 
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did  ^011  know? 

by  the  editor  . . . 


The  hat  seemed  to  be  the  most  difficult 
article  of  wearing  apparel  to  obtain  during 
the  Revolutionary  War  and  the  part  of  the 
uniform  dearest  to  the  soldier's  prjde. 

Those  men  of  the  Continental  Army  who 
were  fortunate  enough  to  get  one,  cocked  it, 
decorated  it  with  the  regimental  insignia  and 
in  many  other  ways  put  on  the  "swank”  over 
their  less  fortunate  comrades  in  arms. 

Coonskin  caps  were  in  the  majority,  with 
leather  hats  and  caps  running  the  coonskins  a 
close  second.  It  was  not  until  after  Cornwallis 
surrendered  at  Yorktown  that  the  American 
Army  was  completely  hatted  uniformly. 

The  three-cornered  hat  of  the  Revolutionary 
era  disappeared  in  1802  to  be  replaced  by 
round  leather  hats  with  a bearskin  crest  for 
the  enlisted  men  and  chapeaux  bras  for  the 
officers.  All  plumes  were  made  white. 

Believe  it  or  not,  the  enlisted  men  of  the 
U.  S.  Army  in  1810  wore  hats  of  a pattern 
somewhat  similar  to  that  of  our  present  day 
civilian  silk  dress  or  top  hat.  These  silk  top- 
pers gave  way  to  the  stiff,  visored  cap  of  blue 
so  familiar  in  pictures  of  the  Civil  War. 
Straw  hats  were  also  worn  in  extreme  latitudes 
during  this  period.  Experiments  were  made 
with  several  hats  and  caps  for  dress  wear,  the 
plumed  helmet  being  among  the  models  tried. 

This  helmet  was  ornamented  with  brass, 
including  a spike,  and  a plume  of  the  color 
of  the  branch  of  service.  These  were  all 
succeeded  by  the  broad  brimmed  field  hat, 
with  the  crown  creased  in  the  middle,  to  be 
succeeded  by  the  Montana  peaked  hat  which 
went  out  with  World  War  II. 

Today,  Army  personnel  wear  the  Pershing 
cap  almost  universally  in  garrison,  on  pass, 
and  at  ceremonial  formations. 
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Relative  Standings 


Reenlistment  Competition 

July  1, 

1959  thru 

May  31,  1960 

standardized  Immediate 

ZI  Armies  and  MDW 

Reeniistment  Rate 

1 — Third  Army 

39.0 

2 — Second  Army 

38.5 

3 — Sixth  Army 

37.2 

4 — Fifth  Army 

35.8 

5— M.D.W. 

34.0 

6 — Fourth  Army 

33.1 

7 — First  Army 

31.8 

Technical  Services 

standardized  Immediate 

Corps 

Reenlistment  Bate 

1 — Quartermaster 

44.9 

2 — Transportation 

34.8 

3 — Medical 

33.0 

4 — Chemical 

32.9 

5 — Signal 

30.5 

6 — Ordnance 

29.2 

7 — Engineer 

29.1 

Source:  RCS  AG-219 

Make  a Note  of  This 

There  are  going  to  be  many  billboards 
with  obsolete  campaign  posters  immedi- 
ately after  the  National  Election  this 
fall.  These  display  places  will  not  be 
in  great  demand  for  the  remainder  of 
November  and  the  owners  may  wish  to 
have  their  boards  covered  during  the 
inclement  weather. 

There  are  two  very  good  24-sheet  bill- 
board posters  just  waiting  for  such  place- 
ment. Be  sure  you  have  the  two,  "Choose 
Before  Enlistment”  — Road  Building 
Theme  and  Electronic  Theme — in  stock 
in  time  to  fill  those  empty  billboards 
in  your  community. 

The  best  angle  on  which  to  approach 
billboard  owners  for  this  free  space  is 
the  try-angle  and  now  is  the  time  to 
begin. 


Recruiters  Offered 
Membership  in  ARAS 

Membership  at  Large,  or  Regular 
Membership  if  Barracks  is  within  Area, 
is  offered  to  sergeants  E-5  through  E-9 
of  the  U.  S.  Army  Recruiting  Service 
with  the  Association  of  Regular  Army 
Sergeants. 

For  information,  write  to  Association 
of  Regular  Army  Sergeants,  1529  18th 
Street,  N.  W.,  Washington,  D.  C. 


Change  of  address,  request  for 
increase  or  decrease,  should  be 
reported  promptly.  Use  address 
given  in  Flag  on  page  two. 


Unauthorized  Wear 
Of  Army  Uniform 

"The  apparel  oft’  proclaims  the  man.” 
This  quotation  from  "Hamlet”  was  never 
exemplified  better  than  in  the  case  of 
the  uniformed  man.  It  is  particularly 
appropriate  when  applied  to  a soldier. 

The  uniform,  it  may  well  be  said,  pro- 
claims the  soldier,  sets  him  aside  from 
the  civilian  populace  and  marks  him  as 
an  obedient  servant  to  its  every  call. 

Reports  from  the  field  indicate  that 
a few  of  the  new  Army  Green  uniforms 
have  appeared  in  pawn  shop  windows, 
offered  for  sale  to  anyone  desiring  them, 
and  that  a few  individuals  have  been 
seen  wearing  this  distinctive  Army  uni- 
form or  parts  of  it  on  jobs  that  cer- 
tainly didn’t'  enhance  the  prestige  of  the 
Army. 

Recruiters,  in  fact  all  soldiers  and  vet- 
erans, should  do  their  utmost  to  keep 
this  uniform  distinctive  to  the  Army  and 
not  let  it  go  the  way  of  the  old  ODs. 

The  fact  is  that  an  unauthorized  wearer 
of  the  uniform  or  a distinctive  part 
thereof  is  subject  to  a $250  fine,  six 
months  in  jail,  or  both.  (18  United 
States  Code  702.)  Further,  even  an  Ac- 
tive Duty  soldier  may  violate  Army  Reg- 
ulations by  wearing  the  Army  Green 
when  engaged  in  off-duty  civilian  em- 
ployment. This  is  brought  out  in  AR 
670-5. 

There  are  certain  occasions  when  the 
Army  uniform  may  be  worn  by  those 
not  on  active  Army  duty  or  by  honorably 
discharged  personnel.  Wearing  of  the 
uniform  on  these  occasions  is,  of  course, 
permitted. 

Probably  the  best  solution  to  this  prob- 
lem, from  the  standpoint  of  Army  re- 
cruiters out  in  the  civilian  community, 
is  to  do  whatever  can  be  done  to  dis- 
courage unauthorized  or  inappropriate 
wearing  of  the  Army  Greens.  One  way 
to  accomplish  this  gracefully  would  be 
to  get  the  support  of  local  veterans’  or- 
ganizations through  an  informal  ap- 
proach. Most  of  them  would  be  only 
too  happy  to  help  maintairi  the  prestige 
and  dignity  of  the  uniform  they  once 
wore  proudly. 


We  regret  that  an  important  factor 
was  omitted  in  the  front-page  article 
(Headlines  in  the  Making)  that  appeared 
in  the  July  issue  of  this  publication. 

This  is  the  requirement  for  indemnity 
insurance  as  required  by  Par.  24,  g,  AR 
95-5.  This  requireipent  pertains  to, Class 
II  and  IV  demonstrations  at  places  not 
owned  or  leased  by  the  United  States 
Government. 
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Recruiting 


MEMBERS  OF  TROOP  689^  Annandale,  Virginia,  get  some  pointers 
on  how  to  shape  on  oxe  handle  from  on  Explorer  Scout  during  on 
encampment  at  the  Army  Engineer  Center  and  Fort  Belvoir,  Vo. 


BOY  SCOUTS  FROM  TROOP  618,  Arlington,  Vo.,  receive  a brief- 
ing on  the  art  of  knot  tying  during  o comp-out  at  the  U.  S. 
Army  Engineer  Center  and  Fort  Belvoir,  Vo. 


Army  Cooperation  with  Boy  Scouts  of  America 


and  oversea  installations,  including  Na- 
tional Guard  and  ROTC  armories,  are 
available  for  scout  activities.  Universi- 
ties and  colleges  which  have  Army  ROTC 
units  are  most  cooperative,  and  permit 
utilization  of  their  facilities  by  scout 
groups.  Many  Reserve  units  are  pres- 
ently sponsoring  scout  units,  and  their 
meeting  places  are  often  available  for 
scout  meetings. 

There  is  no  season  on  scout  coopera- 
tion. The  Department  of  the  Army’s  in- 
vitation to  use  its  facilities  and  services 
is  a standing  one  given  without  restric- 
tion to  the  time  of  year.  Explorer  Scout 
encampments,  scheduled  prior  to  or  im- 
mediately after  Army  ROTC  and  Reserve 
Summer  encampments,  are  easily  worked 
in  and  frequently  have  the  added  advan- 
tage of  utilizing  material  and  services 
provided  for  ROTC  and  Reserve  per- 
sonnel. 

All  visitations  and  encampments  must 
be  conducted  under  the  supervision  of 
Boy  Scouts  of  America  officials  with  the 
Army  Scout  liaison  officer  serving  in  an 
advisory  and  coordinating  capacity.  Boy 
Scouts  of  America  adult  leaders  are  re- 
sponsible for  maintaining  proper  disci- 
pline and  general  supervision  of  their 
scouts.  The  National  Council  encourages 
the  wearing  of  scout  uniforms  by  all 
scouts  when  participating  in  visits  to 
Army  installations. 

To  participate  in  activities  at  Army 
installations,  scouts  must  be  accompanied 
by  an  adult  leader  specifically  authorized 
by  the  local  council.  It  is  anticipated 


that  there  will  be  one  adult  leader  for 
approximately  ten  to  fifteen  scouts. 

Recommended  procedures  for  scout 
visits: 

The  Army  recruiter  may  make  himself 
useful  in  these  procedures  by  making 
himself  the  "middle-man”  or  liaison  be- 
tween the  Army  and  the  Boy  Scout 
Advisor. 

The  beauty  of  this  procedure  is  that 
there  is  no  requirement  for  the  recruiter 
seeking  permission  of  the  Army  for  the 
trip  to  wade  through  a sea  of  red  tape 
or  initiate  the  usual  indispensable  letter 
through  channels.  Instead,  the  recruiter 
may  get  his  commanding  officer  or  public 
relations  officer  to  make  the  arrangements 
with  the  commanding  officer  of  the  post, 
command,  or  site,  who  in  turn  will  desig- 
nate the  Army  Scout  liaison  officer. 

• The  Army  Scout  liaison  officer  is 
informed  of  what  the  scouts  have 
planned  to  do.  This  will  include  the 
number  of  scouts,  dates  preferred,  and 
other  requirements. 

• The  Army  Scout  liaison  officer 
then  supplies  a schedule  establishing  the 
hours  at  which  facilities  can  be  visited, 
meal  times,  costs,  and  other  pertinent 
data. 

• The  Scout  Advisor  agrees  to  the 
schedule,  or  requests  more  data  if  re- 
quired. Thirty-day  notice  is  usually  de- 
sirable, but  close  coordination  can  reduce 
this  period. 

• The  above  procedure  has  proved 
successful  in  the  past,  but  it  must  be 
borne  in  mind  that: 


1.  Small  groups  ranging  from  25 
to  50  will  have  greater  opportunity  to  ex- 
plore Army  facilities  and  can  be  more 
easily  handled. 

2.  Rotation  of  smaller  groups  will 
give  the  opportunity  for  Exploration  to 
more  scouts  and  will  permit  several  trips 
a year. 

3.  Army  facilities  can  be  utilized 
for  all  types  of  scout  activity. 

4.  The  commanding  officers  of  the 
Army  units  to  be  visited  should  be  ad- 
vised on  the  activities  of  the  local  scout 
program. 

The  objectives  of  this  program  are  in 
keeping  with  the  policy  of  the  Army  to 
encourage  military  personnel  to  partici- 
pate in  community  life.  It  will  afford  an 
excellent  means  of  insuring  good  under- 
standing and  appreciation  of  the  Army 
by  these  young  men.  Further,  it  will  pro- 
vide an  excellent  opportunity  for  the 
Army  to  participate  in  the  education  of 
these  youths  in  their  responsibilities  as 
citizens  and  to  present  the  advantages  of 
an  Army  career. 

In  furnishing  any  assistance  to  the 
Boy  Scouts  of  America,  no  effort  will  be 
made  to  treat  the  organization  as  a 
source  for  personnel  procurement.  Army 
recruiters  will  refrain  from  words  or  ac- 
tions which  might  be  construed  as  recruit- 
ment. It  is  intended  that  Army  coopera 
tion  will  take  such  forms  as  will  afford 
the  greatest  benefits  to  the  Scout  program, 
and  at  the  same  time  afford  the  individual 
Boy  Scout  the  opportunity  for  friendly 
and  enjoyable  contact  with  the  Army. 
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Army  in  the  Spotlight 
At  New  Jersey  Shopping  Center 


Newark,  New  Jersey,  Army  recruiters,  led  by  Sgt  Leonard 
Makowski  and  MSgt  Martin  Silverman  literally  moved  "heaven 
and  earth”  to  obtain  highly  coveted  material  for  an  impressive 
exhibit  at  the  Essex  Green  Shopping  Center,  West  Orange, 
New  Jersey. 

Through  the  cooperation  of  U.  S.  Army  Exhibit  Team,  Pica- 
tinny  Arsenal,  New  Jersey  National  Guard  and  New  Jersey  Air 
Defense  Command,  Sergeants  Makowski  and  Silverman  as- 
sembled exhibit  material  that  conveyed  the  role  of  the  soldier 
in  today’s  modern  Army. 

"This  is  the  Army”  exhibit  displayed  in  the  auditorium, 
reached  an  audience  of  27,000  and  the  over-all  Army  displays 
were  viewed  by  70,000  at  the  Shopping  Center. 

Eull-page  ads  were  carried  in  major  New  Jersey  publications 
and  a special  edition  of  the  New  Jersey  Illustrated  Guide  was 
mailed  to  35,000  families  announcing  the  U.  S.  Army  exhibition 
under  the  sponsorship  of  Newark  USARMS. 

All  radio  stations  in  New  Jersey  carried  spot  announcements. 

Mr.  Daniel  Herman,  manager  of  Essex  Green  Shopping 
Center,  made  available  public  announcements  over  the  Shopping 
Center’s  PA  system,  focusing  attention  on  career  opportunities 
in  today’s  Army. 

Mr.  Seymour  Simon,  publicity  agent  for  the  center,  helped  in 
dramatizing  and  publicizing  the  entire  event. 


NEWARK  USARMS  recruiting  exhibit  in  main  lobby  of  Essex  Green 
auditorium. 


OUTDOOR  DISPLAY  in  front  of  shopping  center  stores. 


ENTRANCE  to  exhibit  area. 


LIGHT  TANK  obtained  from  102d  Cavalry,  N.  J.  National  Guard. 


U.  S.  ARMY  EXHIBIT  UNIT  display. 
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Prospecting  by  Telephone 


"How  to  Win  Recruits  and  Develop 
Centers  of  Influence  by  Telephone,’’ 
ser\'ed  as  the  keynote  for  a combined  re- 
cruiter conference  and  telephone  sales 
clinic  staged  recently  by  Lt  Col  Robert 
O.  Thomas,  commander,  Los  Angeles 
USARMS,  at  the  Huntington-Sheraton 
Hotel,  Pasadena,  California.  This  is  be- 
lieved to  be  another  LARMS  "first”  in 
recruiter-training  technique. 

More  than  100  recruiter-salesmen 
heard  and  saw  Jack  Schwartz,  nationally 
noted  expert  on  telephone  selling,  dem- 
onstrate the  finer  points  of  setting  up 
telephone-made  appointments  with  pros- 
pects and  their  parents  . . . and  the  ease 
with  which  the  recruiter  can  make  friends 
out  of  complete  strangers  by  the  simple 
expedient  of  dialing  a number. 

The  live  demonstration,  whereby  both 
ends  of  the  telephone  conversation  were 
audible  to  the  audience,  was  made  possi- 
ble through  the  excellent  public  relations 
established  with  the  Pacific  Telephone 
Company  by  the  LARMS  Publicity  Sec- 
tion. The  two-way  transmitter  and  switch- 
board apparatus  was  installed  at  no  ex- 
pense to  the  Government. 

"The  telephone  instrument  calls  for  a 
new  technique  in  salesmanship,”  said 
Mr.  Schwartz.  "Its  use  in  your  recruit- 
ing business  can  convert  ordinary  per- 
formance into  spectacular  success,”  he 
assured  the  audience. 

"It  is  a time-saver!  The  salesman  can 
telephone  three  people  in  the  time  it 
takes  to  go  out  and  get  a package  of 
cigarettes.  His  prospect  is  as  dose  as  the 
telephone  on  his  desk;  no  waiting,  no 
futile  "cold  turkey”  house  calls  ...  no 
parking  problems  . . . and  if  he  doesn’t 
find  the  person  at  home,  he  tries  another 
number ! 

"Through  the  telephone  the  recruiter 
can  'pre-condition’  his  prospect,”  Mr. 
Schwartz  pointed  out.  "When  he  visits 
the  potential  customer’s  home,  he  is 
ushered  in  as  a welcomed  guest.  He 
doesn’t  run  the  risk  of  a rebuff  at  the 
door  as  an  unexpected  intruder. 

"Via  this  versatile  medium  of  com- 
munication the  recruiter  can  also  develop 
innumerable  and  profitable  'centers  of 
influence.’  It  takes  only  a minute  of  his 
time  to  call  some  influential  citizen  and 
wish  him  well  on  his  election  to  a civic 
office  ...  or  to  congratulate  the  local 
high  school  star  on  winning  the  mile 
relay.  It  pays  big  dividends!” 


Jack  Schwartz  cautioned  recruiters  not 
to  forget  that  all-important  "after-sale” 
follow  up,  to  insure  that  the  customer  is 
satisfied  with  the  product.  If  the  cus- 
tomer takes  a liking  to  the  recruiter,  he 
may  return  and  give  him  his  "reenlist- 
ment” business  ...  or  he  may  turn  out 
to  be  a good  source  of  future  sales  "re- 
ferrals.” 

The  development  of  a pleasing  tele- 
phone personality  is  the  first  prerequisite 
for  successful  telephone  sales,  according 
to  Mr.  Schwartz.  "Never  call  when 
you’re  weary  or  irritated,”  he  said,  "be- 
cause this  sensitive  instrument  can  trans- 
mit a frown  as  well  as  a smile!”  He  ad- 
vocates the  recruiter  place  a mirror  be- 
fore him,  and  practice  smiling  while 
’phoning  prospective  customers. 

Other  pointers  brought  out  during  the 
session  dealt  with  such  subjects  as  the 
development  of  a good  telephone  voice, 
telephone  courtesy,  prospecting,  the 
sales  presentation  and  closing  by  tele- 
phone. 

Colonel  Thomas  thanked  Mr.  Schwartz 
on  behalf  of  the  assembled  recruitets. 


assuring  him  it  was  one  of  the  most  re- 
warding of  the  many  conferences  held 
by  the  station. 

Noted  for  having  sold  over  fifteen 
million  dollars  worth  of  insurance  to 
perfect  strangers  through  telephone- 
made  appointments.  Jack  Schwartz  turned 
to  the  teaching  of  others  in  the  art  of 
telephone  salesmanship. 

He  has  conducted  clinics  all  over  the 
country,  traveling  over  100,000  miles  in 
a single  year,  appearing  before  more 
than  50,000  business  men  and  women  at 
national  conventions  and  sales  organi- 
zations to  demonstrate  the  tremendous 
influence  of  the  telephone  in  modern 
selling. 

{Editor’s  note:  Mr.  Schwartz  is  the 
author  of  the  book,  "How  to  Get  More 
Business  by  Telephone,”  now  in  its  sixth 
printing.  RECRUITING  Journal  read- 
ers may  obtain  a copy  by  mailing  check 
for  15.00  (which  includes  postage)  to; 

Jack  Schwartz  Telephone  Sales  Clinic, 

P.O.  Box  24491,  Village  Station, 

Los  Angeles  24,  California) 


"SMILE  WHEN  YOU  SAY  THAT"  advocates  Jack  Schwartz  (left),  nationally  famous 
telephone  expert.  "When  using  the  'phone,  the  recruiter  should  practice  smiling  with  a 
mirror  before  him.  The  sensitive  instrument  will  relay  the  smile  to  the  recipient  and  sell- 
ing comes  easier,"  averred  Mr.  Schwartz.  This  and  other  techniques  for  selling  over  the 
telephone  were  passed  on  to  over  100  recruiter-salesmen  of  the  Los  Angeles  USARMS 
recently.  Left  to  right  ore  Jock  Schwartz,  SFC  John  C.  Sweeney  of  the  Santo  Monica 
recruiting  station,  and  Copt  Glenn  C.  Blackwood,  LARMS  operations  officer. 
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In  this  issue,  the  RECRUITING  Journal  inaugurates  another 
feature  designed  to  enhance  the  Reenlistment  Program — with 
a new  "Post  of  the  Month"  column.  Each  month  a different 
post  Reenlistment  Program  will  be  featured  in  the  column. 
Leading  the  parade  is  Fort  Devens,  Massachusetts — a case  of 
being  in  the  right  place  at  the  right  time  wdth  the  type  of 
story  we  needed  for  the  column.  Your  post  can  be  featured 
in  an  early  issue,  but  get  your  stories  and  pictures  in  to 
RECRUITING  Journal  as  soon  as  possible.  Particularly  de- 
sired are  pictures  of  the  physical  reenlistment  plant,  and  un- 
usual displays  or  gimmicks  used  in  promoting  the  program. 
* * * * 

With  the  expected  availability  of  funds  during  the  new 
fiscal  year,  a number  of  new  reenlistment  publicity  projects 
are  planned  to  assist  you  in  your  sales  effort.  Listed  below 
are  those  new  projects  considered  sufficiently  firm  to  assure 
production.  At  this  time  no  estimate  can  be  given  concerning 
availability  dates  for  these  items — but  all  will  be  distributed 
automatically,  or  advertised  in  the  RECRUITING  Journal 
when  they  are  ready  for  requisitioning. 

• Revised  ACT  Kil — Complete  revision  of  the  ACT  Kit 
incorporating  the  Vu-Graph  slide  technique. 


• Reenlistment  Motivational  Film — For  mandatory  showing 
to  company  grade  officers  and  NCO's.  Entitled  "The  One  That 
Got  Away.” 

• Career  Counselor' s Handbook — A complete  guide  for 
establishing  and  maintaining  an  effective  unit  career  counsel- 
ing program. 

• Troop  Leader's  Reenlistment  Guide — Handbook  designed 
to  acquaint  troop  leaders  with  the  Reenlistment  Program. 

• Reenlistment  Case  Studies — Films  depicting  problems  en- 
countered in  the  reenlistment  program  and  how  to  overcome 
them.  For  use  in  career  counselor  training. 

• Vehicle  Window  Decal — Decal  similar  to  Air  Force  decal 
"Were  an  Air  Force  Family” — with  theme  to  be  determined. 

• A series  of  six  17x25"  posters.  Advance  photographs 
of  each  poster  will  appear  in  the  RECRUITING  Journal. 

• A series  of  window  card  size  posters — To  be  published 
intermittently  during  the  year. 

• Paid-space  advertisements  and  neiv  24-sheet  billboard 
poster — Tentatively  scheduled  for  the  year,  but  details  are 
not  available  at  this  writing. 

Re-Up  Roundup  will  continue  the  policy  of  publishing  speci- 
fic advance  details  on  all  publicity  items  prepared  for  field  use. 

* * H: 

A letter  from  1st  Ft  William  S.  Fiske,  reenlistment  officer 
of  the  2d  Battle  Group,  23d  Infantry,  Fort  Benning,  Georgia, 
offers  some  interesting  statistics,  and  presents  a challenge  to 
other  units  conducting  basic  training.  His  unit  enlisted  a 
total  of  38  trainees  in  the  Regular  Army  during  the  last  quar- 
ter of  1959,  and  is  continuing  this  fine  record  in  the  current 
year.  Lieutenant  Fiske  believes  the  38  trainees  during  one 

quarter  represent  a record  for  units  of  Battle  Group  size. 

Any  challengers?  We  will  be  happy  to  publish  any  and  all 

statistics  received.  We  are  delighted  to  have  letters  such  as 

Lieutenant  Fiske  took  the  time  to  write,  and  invite  your  par- 
ticipation in  this  column.  Please  remember — the  column  can 
only  accomplish  its  purpose  with  the  active  participation  of 
Career  Counselors  Army-wide. 


Medal  of  Honor  Sergeant 
Turns  Recruiter 


MSGT  ERNEST  R.  KOUMA  (center)  and  RFC  Doris  L.  Hundley 
are  taking  the  Oath  of  Office  from  Capt  Rita  P.  Danton,  Post 
reenlistment  officer.  Fort  Hamilton,  Brooklyn,  N.  Y. 


Medal  of  Honor  recipient,  a Master  Sergeant,  and  20  years 
of  active  duty  are  not  enough  for  Ernest  R.  Kouma  who  just 
returned  from  Germany  for  the  third  time  and  processed 
through  Fort  Hamilton,  Brooklyn,  New  York.  He  has  now 
become  an  unofficial  Army  recruiter. 

While  returning  by  ship  to  the  United  States,  the  honored 
soldier  became  friendly  with  a "short-timer”  Wac,  PFC  Doris 
L.  Hundley.  As  they  discussed  their  future  plans.  Sergeant 
Kouma  learned  that  Private  Hundley  had  no  intention  of 
reenlisting  in  the  Women’s  Army  Corps — at  least  for  the 
moment. 

Being  an  old  Army  man  and  knowing  that  key  personnel 
are  hard  to  find,  the  old  "Sarge”  set  out  on  a new  campaign — • 
this  time  it  was  to  persuade  Private  Hundley  to  "stay  with 
the  team  and  reenlist.”  He  won  again! 

The  conclusion  of  this  discussion  occurred  at  Fort  Hamilton 
when  they  entered  the  Post  Reenlistment  Office  and  were 
greeted  by  genial  Capt  Rita  P.  Danton,  reenlistment  officer. 
Private  Hundley’s  decision  was  then  given  a boost  when  she 
realized  that  it  was  Captain  Danton  who  had  recruited  her 
the  first  time,  three  years  ago. 

This  friendship  between  the  Medal  of  Honor  recipient  and 
the  WAC  reenlistee  culminated  when  they  both  were  sworn 
in  for  reenlistment  by  Captain  Danton  and  then  took  off  for 
new  assignments — she  to  Fort  Dix,  New  Jersey,  and  he  to 
Fort  Knox,  Kentucky. 
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Post  of  the  Month 


New  Re-Up  Building  at  Fort  Devens 


A new  and  attractive  post  reenlistment 
office  was  opened  recently  at  Fort  Dev- 
ens, Massachusetts,  in  a building  that  had 
formerly  housed  a beauty  shop  and  photo 
studio  operated  by  the  Fort  Devens  post 
exchange. 

Col  Albert  J.  Hannon,  deputy  post 
commander,  who  opened  the  building, 
remarked  that  it  would  give  prospective 
reenlistees  a more  central  location  that 
would  be  easily  accessible.  Before  the 
move,  the  office  was  located  near  the 
post  transfer  point  in  a more  remote 
part  of  the  post. 


MSgt  Edwin  Sutton,  who  heads  the 
career  counselor  staff  of  four,  said  that 
the  building  will  be  accessible  to  men 
going  either  to  the  post  exchange  or  to 
the  quartermaster  clothing  store. 

During  the  dedication  ceremony,  Colo- 
nel Hannon  said  that  the  staff  of  the 
office  could  well  be  proud  of  its  ac- 
complishment. Most  of  the  work  on  the 
building  was  done  by  these  men,  much 
of  it  in  their  off  duty  time. 

Sergeant  Sutton  said  the  only  assist- 
ance given  was  in  the  repair  to  the 
plumbing  facilities  and  the  renovation  of 


the  electrical  wiring  of  the  building. 
This  was  done  by  the  post  engineers. 

Maj  Richard  J.  Evans,  who  is  in  charge 
of  the  office,  said  the  opening  of  the 
new  building  was  the  "fulfillment  of  a 
promise  I made  to  myself  when  I came 
to  Fort  Devens.” 

With  Sergeant  Sutton  in  the  new  office 
is  SFC  Charles  R.  Lacasse.  Two  other 
counselors,  MSgt  Louis  J.  SanMartino 
and  MSgt  Ernest  W.  Faulkner,  are  at- 
tached to  the  2d  Infantry  Brigade  and 
work  from  an  office  in  the  brigade  head- 
quarters area. 


NEW  POST  REENLISTMENT  BUILDING,  Fort  Devens,  Mass. 


INTERIOR  DISPLAY,  Post  Reenlistment  Building,  Fort  Devens,  Moss. 


Eighth  U.  S.  Army  Leaders 

During  the  month  of  May  I960,  career  counselors  of  the  1st 
Cavalry  Division  led  Eighth  U.  S.  Army  units,  including  those 
in  Japan,  with  a total  of  146  years  of  obligated  military  service. 

Enlistments  accomplished  during  May  represent  the  greatest 
number  of  men  enlisted  in  the  division  in  any  one  month  since 
June  1958,  when  31  took  the  oath  for  a new  or  additional  term. 

Placing  first  in  enlistments  is  not  a new  experience  for  the 
1st  Cavalry  Division  career  counselors,  as  the  division  led  U.  S. 
Army  units  in  Korea  for  eight  months  during  1959,  and  in 
i960  they  led  in  three  of  the  first  five  months. 

There  are  five  full-time  career  counselors  in  the  division, 
under  the  supervision  of  SFC  Edward  Schultz,  Division  reen- 
listment NCO.  Each  is  assigned  a zone  in  the  division  and 
is  given  a monthly  objective  to  attain.  He  is  responsible  for 
training  and  assisting  part-time  unit  reenlistment  NCO’s  in 
the  conduct  of  their  programs,  as  well  as  the  presentation  of 
films,  conducting  reenlistment  interviews  and  career  counseling. 

The  resumption  of  30-day  reenlistment  leaves  to  CONUS  has 
been  a large  factor  in  the  increased  number  of  enlistments. 


30  MEN  FOR  A MAN'S  JOB  were  reenlisted  by  these  Career 
Counselors  of  the  1st  Cavalry  Division.  The  proud  persuaders 
are  (top,  left  to  right)  SFC  Edward  P.  Schultz,  Division  career 
counselor  supervisor,  SFC  Robert  S.  Carroll  Jr.,  MSgt  James  A. 
Fitzgerald,  (bottom,  left  to  right)  SFC  Clarence  V.  Shelfer,  MSgt 
Vernon  C.  Ziegler,  and  MSgt  Chester  C.  Milliken. 
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SETAF  Re-Up  Team 
Scores  with  Quality  Theme 


Three  words,  "Quality  attracts  qual- 
ity,” adopted  by  the  officers  and  career 
counselors  of  the  Southern  European 
Task  Force’s  (SETAF)  Reenlistment 
Branch,  are  proving  to  be  the  most  im- 
portant factor  in  keeping  the  SETAF  re- 
enlistment percentage  rate  among  the 
highest  in  the  European  Command. 

The  quality  of  personnel  enlisted  or 
reenlisted  rather  than  the  quantity  factor 
is  evident  in  the  Army’s  First  Overseas 
Missile  Command.  A SETAF  trooper 
stationed  at  Headquarters  SETAE, 
Verona,  1st  USA  Missile  Command  in 
Vicenza,  or  at  the  8th  USA  Logistical 
Command,  Livorno,  Italy,  must  not  only 
be  a soldier  but  also  a skilled  specialist 
in  order  to  man,  maintain  and  support 
the  missile  units  that  comprise  this 
unique  command. 


A commander  at  any  level  is  fully 
aware  of  the  fact  that  the  loss  of  a skilled 
man  in  his  unit,  replaced  by  a recruit, 
will  affect  the  efficiency  of  his  unit  and 
indirectly  affect  the  Army’s  mission  as  a 
whole.  Command  support  of  the  reenlist- 
ment program  was  indicated  in  a recent 
letter  from  Maj  Gen  John  P.  Daley,  com- 
manding general,  SETAF,  to  his  subordi- 
nate commanders.  The  letter,  expressing 
the  general’s  personal  feelings  about  the 
retention  of  qualified  personnel,  reads  in 
part,  "Your  assistance  as  a commander  is 
necessary  in  alleviating  a problem  of 
serious  implication  to  the  Army’s  need. 
The  reenlistment  of  highly  qualified  per- 
sonnel in  the  Regular  Army,  with  partic- 
ular emphasis  on  enlistment  of  first-term 
Regulars,  AUS,  USAR  and  NGUS  per- 
sonnel, is  necessary  if  we  are  to  maintain 


a first-class  fighting  force.  . . . Require  a 
high  performance  of  duty  and  reward  the 
soldier  accordingly.  Do  not  hesitate  to 
identify  sub-standard  personnel  so  as  to 
insure  improvement  of  quality  of  the  en- 
listed personnel  in  the  Army.” 

The  Reenlistment  Branch  is  staffed  by 
one  officer  and  a noncommissioned  officer 
whose  primary  duties  are  to  promote  and 
supervise  the  entire  Command  program. 
The  program  is  directly  supervised  by 
Lt  Col  N.  A.  Beninate,  SETAF  adjutant 
general. 

Basically  the  entire  intra-Army  reen- 
listment program  is  designed  around  the 
unit  commander  and  his  part-time  unit 
career  counselor.  Each  commissioned  and 
noncommissioned  officer  is  endeavoring 
to  retain  qualified  competent  personnel 
through  an  effective  reenlistment  pro- 
gram, but  the  fact  remains  that  the  unit 
commander  and  his  part-time  unit  coim- 
selor  are  conducting  the  reenlistment  pro- 
gram as  an  additional  duty.  Therefore, 
the  limited  time  spent  on  the  program 
must  be  effective  and  productive.  Realiz- 
ing these  facts  exist,  staff  career  coun- 
selors continue  in  their  endeavors  to  sim- 


SEE  your  unit  counselor  for  complete  information  on 
NCO  Academy  - Officers  Candidate  School  - United  States  Military  Academy 

Army  Flight  Training 


Your  Army  Career  Counselors  Are  Trained  To  Help  You  Plan  Your  Army  Career 


VICENZA 


MSgt  Robert  Jackson 
Post  Reenlistment  Counselor 
Vicenza  596 


VERONA 


SSgt  Carl  DePietro 
SE’TAF  Reenlistment  Super- 
visor- -Passalacqua  270 


LEGHORN 


Sgt  Ralph  Dixon 

Post  Reenlistment  Counselor 

Darby  1103 
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plify  the  program  to  allow  the  unit  com- 
mander and  his  assistant  to  spend  more 
time  in  counseling  the  potential  enlistee 
or  reenlistee. 

Through  monthly  visits  to  the  units, 
staff  career  counselors  have  noted  the 
part-time  counselors’  keen  interest  in 
their  programs  and  their  desire  to  com- 
pare their  programs  with  those  of  other 
units.  This  has  resulted  in  the  Com- 
mand holding  a monthly  Reenlistment 
Conference  with  all  staff,  unit  command- 
ers and  part-time  career  counselors.  The 
first  conference  was  held  in  January  of 
this  year. 

The  conferences  are  programed  for  a 
two-hour  period  on  a monthly  basis  with 
a guest  speaker  opening  each  session. 
Staff  personnel  conduct  classes  covering 
every  phase  of  the  program  as  directed 
by  airrent  Department  of  the  Army  reg- 
ulations. The  courses  of  instruction  in- 
clude counseling  techniques,  waiver  re- 
quirements, reenlistment  options,  etc. 
Unit  commanders  and  part-time  career 
counselors  participate  in  the  program  by 
each  giving  a class  on  some  phase  of  the 
program.  During  these  conferences 
commanders  have  an  opportunity  to  dis- 
cuss and  compare  their  programs  with 
others.  This  type  of  open  discussion  has 
resulted  in  the  solving  of  many  problems 
that  arise  within  a unit  that  could  affect 
the  reenlistment  rate. 

The  success  of  these  conferences  was 
evident  during  a recent  inspection  of  the 
Command’s  Reenlistment  Program  con- 
ducted by  a team  from  Headquarters, 
United  States  Army  Europe.  Unit  part- 

National  Guard 
Publicity  'Props' 

A wide  variety  of  recruiting,  publicity, 
and  informational  material  is  now  avail- 
able to  Active  A’rmy  Recruiting  Stations 
which  have  been  asked  by  State  authori- 
ties for  National  Guard  recruiting  as- 
sistance. 

This  material  has  been  distributed  na- 
tionally by  the  National  Guard  Bureau 
and  is  available  at  the  local  Army  Na- 
tional Guard  units.  If  the  units  are  out 
of  individual  items,  the  Office  of  the 
Adjutant  General  in  each  State  should 
have  an  ample  supply. 

Of  particular  importance  is  the  ma- 
terial which  is  aimed  at  prior  service 
men  with  remaining  Ready  Reserve  ob- 
ligations. National  Guard  units  are  hav- 
ing an  increasingly  difficult  time  enlist- 
ing these  individuals  and  many  States 


time  career  counselors  are  required  only 
to  be  familiar  with  current  regulations 
and  directives  governing  the  reenlistment 
program.  During  this  inspection  the 
part-time  counselors  w^ere  not  only  fa- 
miliar with  the  required  publications,  but 
many  could  quote  a specific  regulation 
and  paragraph  when  questioned. 

In  addition  to  the  prescribed  inter- 
views with  potential  enlistees  or  reen- 
listees, the  required  Army  Career  Pre- 
sentation, and  along  with  the  required 
reenlistment  film  showings,  SETAF 
counselors  are  making  every  effort  to  use 
all  available  media  to  publicize  reenlist- 
ment options.  The  Command  news- 
paper, The  SETAF  Dispatch,  features  in 
color  on  a quarterly  basis,  a full  page 
spread  highlighting  the  reenlistment  pro- 
gram. 'This  page,  designed  in  poster 
style,  is  used  and  displayed  throughout 
the  Command.  Superimposed,  life-size 
photographs  of  career  counselors  are 
placed  on  all  Department  of  the  Army 
reenlistment  displays  which  are  placed  in 
strategic  Post  locations.  Photographs  of 
SETAF  troopers  are  processed  in  the 
same  manner  in  order  to  tell  the  Army 
story  on  a local  level. 

The  most  recent  publicity  idea,  origi- 
nated during  a SETAF  Reenlistment 
Conference,  was  the  utilization  of  Quar- 
termaster laundry  shirt  boards.  Tentative 
plans  include  printing  reenlistment  op- 
tions on  these  boards  to  remind  the 
SETAF  soldier  of  the  reenlistment  op- 
tions presently  available  within  the  Com- 
mand. 


have  asked  Active  Army  recruiters  for 
their  assistance. 

Following  are  the  items  which  are  now 
in  circulation  throughout  the  States: 

Go  Guard — An  illustrated  16-page 
booklet  outlining  the  opportunities  of- 
fered by  the  Army  National  Guard  to  a 
young  man  faced  with  his  military  obli- 
gation. 

Your  Son — An  8-page  booklet  with 
illustrations,  explaining  to  parents  how 
their  sons  can  fulfill  their  military  obli- 
gations advantageously  by  joining  the 
National  Guard. 

This  is  Your  Army  National  Guard — 
A 4-page  up-to-date  fact  sheet  concisely 
explaining  the  history,  mission,  strength, 
type  of  units,  training  and  equipment  of 
today’s  modern  Army  National  Guard. 

Pocket  Recruiter— This  2 %"  x 4" 
folder  is  a miniature  sales  kit  describing 
to  potential  recruits  the  advantages  and 
opportunities  gained  by  membership  in 
the  National  Guard. 


,or  O.U  y.-  SETAr 


Reenlistment  personnel,  both  officers 
and  enlisted  men,  are  aware  of  the  prob- 
lem of  retaining  high  quality  personnel 
within  the  ranks  and,  as  indicated  above, 
are  constructively  adding  new  ideas  and 
methods  to  their  reenlistment  programs 
through  effective  leadership,  vigorous 
command  support,  and  aggressive  pro- 
grams at  all  organization  levels.  Colonel 
Beninate  probably  best  summed  up  the 
SETAF  Reenlistment  Program  during  a 
recent  reenlistment  conference  when  he 
said,  "The  Command’s  reenlistment  rate 
is  not  only  an  indication  of  the  number 
of  quality-skilled  individuals  enlisted  or 
reenlisted,  but  it  also  reflects  the  full  sup- 
port rendered  by  everyone  from  the  com- 
manding general  down  to  the  part-time 
unit  career  counselor.” 

Retirement  Policy  for  Guardsfnen — 
This  is  a 6-page  folder  which  sets  forth 
the  monthly  retirement  income  that  may 
be  earned  by  a member  of  the  National 
Guard. 

Baby  Booklet — This  small  16-page 
booklet  combines  humor  with  informa- 
tion on  what  the  Army  National  Guard 
offers  to  veterans  with  remaining  mili- 
tary obligations. 

14"  X 18"  Easeled  Posters — Title — - 
"Join  America’s  Up-to-the-Minute  Men— 
National  Guard” — for  use  in  store  win- 
dows, counter  tops  and  general  displays. 

24-sheet  Posters  — "Up-to-the-Minute 
Men — Defending  America — Your  Na- 
tional Guard” — for  use  on  billboards  and 
special  unit  displays. 

11"  X 28"  Posters — "Ujvto-the-Minute 
Men — Defending  America — Your  Na- 
tional Guard” — for  use  as  car  cards  for 
transportation  companies. 

Flip  Chart  and  Slide  Film — Illustrated 
Speaker’s  Guide  containing  the  entire  Na- 
tional Guard  story. 
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St.  Louis  USARMS  Develops  Unique  Exhibit 
For  Illinois  Society  of  Professional  Engineers 


St.  Louis,  Missouri,  USARMS,  com- 
manded by  Maj  Emerson  R.  Jones,  took 
full  advantage  of  the  opportunity  to  de- 
velop the  theme  "One  Army,  One  Team’’ 
when  invited  to  take  part  in  the  Diamond 
Jubilee  Exposition  of  the  Illinois  Society 
of  Professional  Engineers,  held  at  the 
Armory  in  Springfield,  Illinois,  and  set 
an  outstanding  example  of  teamwork. 

Sgt  Gerald  L.  Baker,  USARMS  recruit- 
ing publicity  NCO,  was  coordinator  for 
the  exhibit.  SP5  Harley  'Welsh  and  Sgt 
Harlin  Brinson  constructed  a display 
titled  "Your  Modern  U.  S.  Army  Engi- 
neers’’ for  $53,  which  would  have  cost 
an  estimated  $650  from  a commercial 
source. 

Emerson  Electric  Company  furnished 
the  Little  John,  models  of  the  Honest 
John,  and  a Thermolog  Temperature  Con- 
trol display  with  scale  model  nose  cones. 

Transportation  Materiel  Command, 
commanded  by  Brig  Gen  'William  B. 
Bunker,  gave  the  St.  Louis  USARMS  a 
mock-up  of  the  YH-13  helicopter,  and 
Rock  Island  Arsenal  supplied  a display 
of  the  Army's  new  Ml4  rifle  and  M-60 
machine  gun. 

MSgt  James  Beilsten,  in  charge  of  the 
recruiting  station  at  Springfield,  arranged 
details  including  television  and  radio 
time. 

"When  Mr.  Charles  A.  Marr,  chairman 
of  the  I.S.P.E.  Exposition  Committee,  was 
contacted  about  space,  selling  at  $250  for 
10  feet,  and  was  informed  about  what 
the  U.  S.  Army  Recruiting  Service  had 
to  offer,  he  gave  the  recruiters  40  feet  of 
choice  space  plus  a stage  for  the  heli- 
copter. 

During  the  exposition,  Mr.  Ray 
Naughton,  PIO  for  Transportation  Ma- 


teriel Command,  explained  TMC’s  world- 
wide support  of  Army  rail,  marine,  and 
air  programs.  Miss  Army  Recruiting 
(Miss  Barbara  Ruhl)  and  Miss  U.  S. 
Army  (Miss  Peggy  Pentland)  of  St. 
Louis  handed  out  recruiting  literature  and 
took  part  in  various  exposition  opening 
ceremonies,  T'V'  and  radio  programs  dur- 
ing the  celebration. 


Mr.  L.  D.  Hudson  and  Mr.  Marr, 
president  and  chairman  respectively  of 
the  I.S.P.E.  Exposition  Committee, 
stated:  "The  extensive  work  accomplished 
by  the  Army  Recruiting  Service,  the  dis- 
plays and  helicopter,  combined  with  Miss 
Army  Recruiting  and  Miss  U.  S.  Army, 
resulted  in  the  biggest  attraction  of  the 
four-day  exposition.” 


MAJ  EMERSON  R.  JONES  (right),  commanding  officer,  St.  Louis  USARMS,  at  the 
Diamond  Jubilee  Exposition  of  the  Illinois  Society  of  Professional  Engineers,  explains  the 
YH-13  helicopter  and  Helicopter  Maintenance  Schools  to  service-eligible  young  men 
attracted  by  the  USARMS  exhibit  and  Miss  Army  Recruiting  (Barbara  Ruhl,  left)  and 
Miss  U.  S.  Army  (Peggy  Pentland)  who  occupy  the  helicopter. 


Girls'  State 
Hears  WAC  Program 

Capt  Lydia  M.  Bray,  'WAC  Branch, 
Third  U.  S.  Army  Recruiting  District, 
participated  in  the  American  Legion 
Auxiliary  sponsored  Girls’  State  program 
at  Belhaven  College,  Jackson,  Missis- 
sippi. 

Captain  Bray  instructed  students  in 
the  flag  raising  and  retreat  ceremonies 
each  day  and  taught  a short  history  of 


our  American  flag.  In  addition  to  having 
one  period  of  the  program  scheduled  for 
her  presentation  of  "Careers  in  the 
Armed  Forces,”  Captain  Bray  spoke  to 
individual  groups  of  young  ladies  on  nu- 
merous occasions  about  opportunities 
offered  through  Army  service. 

By  her  participation  in  this  program 
she  aroused  interest  in  the  advantages 
offered  by  military  service  and  obtained 
prospects  for  future  enlistment  or  com- 
missioning into  the  Women’s  Army 
Corps. 


Girls’  State  programs,  teaching  gov- 
ernment through  participation,  are  con- 
ducted in  48  states.  District  of  Columbia 
and  the  Panama  Canal  Zone.  More  than 
16,000  young  ladles  across  the  nation  are 
taking  part  this  year.  At  Belhaven  Col- 
lege about  300  juniors  from  high  schools 
throughout  the  state  attended  the  Missis- 
sippi session. 

A similar  program  sponsored  by  the 
American  Legion,  is  conducted  for  high 
school  boys. 
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Virginia  High  School  Musicians 
"Sit  In " with  CONARC  Band 


Recruiters  in  the  Richmond,  Virginia, 
USARMS  area  are  enthusiastic  over  the 
interest  shown  by  high  school  musicians 
following  the  presentation  of  several 
band  concerts  by  the  U.  S.  Continental 
Army  Band,  sponsored  by  the  Army  Re- 
cruiting Service. 

Maj  Clarence  L.  Mills,  Staff  Band  Of- 
ficer and  advisor  to  the  Commanding 
General,  U.  S.  Continental  Army  Com- 
mand, and  CWO  Alexander  T.  DiFronzo, 
Bandmaster,  U.  S.  Continental  Army 
Band,  ha^■e  been  most  cooperative  in 
making  the  band  available  for  high 
school  concerts. 

Local  recruiters  have  made  the  nec- 
essary arrangements  with  school  officials 
concerning  scheduling  and  have  produced 
and  procured  programs  entitled  "The 
United  States  Army  Recruiting  Service 


Presents:  A Youth  Concert  of  American 
Music  by  the  U.  S.  Continental  Army 
Band.”  A brief  recruiting  plug  along 
with  the  name,  address  and  telephone 
number  of  the  local  recruiter  is  included 
in  the  program. 

Musical  selections  were  confined  to 
those  which  appeal  to  teen-agers — no 
symphonic  or  "long-hair”  numbers  were 
presented.  The  "Typewriter  Song,”  ded- 
icated to  the  local  typing  teacher  and 
her  classes,  and  the  "March  to  the  Battle 
of  Jazz”  by  William  Schinstine,  featuring 
a trap  drum  solo,  proved  most  popular. 
Selections  by  the  "Singing  Continentals,” 
a choral  group  made  up  of  band  mem- 
bers who  presented  songs  from  Broad- 
way musicals  and  "Dixieland”  music 
were  also  enthusiastically  received. 

A "gimmick”  which  clinched  each 


performance  was  an  invitation,  through 
the  school  music  director,  to  one  or  more 
outstanding  members  of  the  high  school 
band,  to  sit  in  and  play  with  the  Army 
Band.  Both  the  participants  and  their 
classmates  enjoyed  this  feature. 

Preceding  the  concert,  the  local  re- 
cruiter addressed  the  audience  on  the 
opportunities  for  young  musicians  to  fur- 
ther their  musical  careers  while  fulfilling 
their  military  obligation,  and  other  op- 
portunities under  the  Graduate  Specialist 
Program.  He  concluded  by  introducing 
the  Continental  Army  Band  and  its  di- 
rector. Response  to  the  program  among 
school  officials  and  students,  especially 
musicians,  has  been  most  gratifying  and 
each  recruiter  is  planning  a more  ex- 
tensive program  along  these  lines  next 
year. 


CADET  SGT  G.  T.  "TOMMY"  TUCKER  (right),  1st  trombonist, 
Thomas  Jefferson  High  School  Military  Band,  Richmond,  Va.,  dis- 
cusses "slip-horn"  techniques  with  CWO  Alexander  T.  DiFronzo 
(center).  Bandmaster,  U.  S.  Continental  Army  Band,  and  MSgt 
Francis  G.  Maloney,  Army  recruiter. 


SFC  KENNETH  W.  GIESE  (second  right).  Army  recruiter,  Farm- 
ville,  Va.,  explains  opportunities  with  a U.  S.  Army  Band  to  mem- 
bers of  the  Buckingham  County  High  School  Band,  Buckingham,  Va. 


New  Designations 

Though  there  has  been  a change  in 
title  designation  for  all  Army  officers’ 
career  courses,  the  new  designation  for 
Women's  Army  Corps  officers’  courses 
are  of  most  pertinency  to  Army  recruiters. 
These  changes  are: 

WAG  Officers’  Basic  course  is  now 
designated  WAG  Officers’  Orientation 
course. 

WAG  Officers'  Advanced  course  is 
now  designated  WAG  Officers'  Career 
course. 


Early  with  the  Message 

An  Army  recruiting  message  via  the 
milk  carton  route  has  been  delivered  to 
thousands  of  homes  in  the  eastern  part 
of  the  State  of  Washington  through  the 
efforts  of  Sgt  Homer  E.  Griffith,  Spo- 
kane USARMS  publicity  NCO. 

Borrowing  the  design  and  idea  from 
the  RECRUITING  Journal,  Sergeant 
Griffith  contacted  the  Early  Dawn  Dairy 
in  Spokane  and  arranged  for  the  recruit- 
ing panel  to  be  placed  on  50,000  cartons 


in  the  Spokane  area. 

The  plate  was  manufactured  by  Fibre 
Board  Products  in  Seattle  and  was  avail- 
able to  any  dairies  ordering  cartons  from 
Fibre  Board.  Armed  with  this  informa- 
tion and  sample  cartons,  recruiters  in 
Pasco  and  Yakima  were  also  able  to  ob- 
tain advertising  from  local  dairies. 

End  result  was  the  distribution  of  over 
200,000  milk  cartons  with  the  Army  re- 
cruiting slogan  in  the  communities  of 
Pasco,  Yakima  and  Spokane,  Washington. 
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A DEKTAL  OFFICER  and  his  assistant  arrange  instruments  and 
materials  on  top  of  the  field  dental  chest.  The  top  of  this  196- 
pound  portable  chest  forms  a bracket  table. 


IN  A BASIC  DENTAL  LABORATORY  CLASS  at  the  Army  Medical 
Service  School,  student  makes  a wax-up  of  full  upper  and 
lower  dentures. 


Enlisted  Men  and  Women 
In  the  Army  Dental  Corps 


Back  in  1901,  the  Army  Medical  Serv- 
ice had  only  30  dentists.  Ten  years 
later  the  Army  Dental  Corps  was  estab- 
lished and  since  that  time  has  expanded 
to  the  point  where  1,800  dentists  are 
now  filling  the  dental  health  needs  of 
870,000  men  serving  in  the  Army. 

Assisting  the  dental  officers  in  operat- 
ing this  extensive  dental  program  are 
more  than  2,600  well-trained  enlisted 
personnel  who  serve  in  two  important 
capacities — as  dental  specialists  and  as 
dental  laboratory  specialists.  About  1,900 
dental  specialists  work  in  clinics  assisting 
Army  dentists  in  the  care  and  treatment 
of  patients,  while  about  750  laboratory 
specialists  fabricate  dental  prosthetic  de- 
vices to  replace  teeth  lost  through  acci- 
dent or  disease. 

Both  specialists  have  many  things  in 
common.  They  are  men  and  women  with 
high  school  diplomas,  special  aptitudes 
and  above-average  intelligence.  They 
have  completed  eight  weeks  Basic  Com- 
bat Training  and  two  weeks  at  the  Med- 
ical Training  Center  in  Fort  Sam  Hous- 
ton, Texas.  And  having  qualified  in  an 
aptitude  area  test,  they  are  ready  to  re- 
ceive further  education  in  their  fields  at 
the  Army  Medical  Service  School  in  Fort 
Sam  Houston,  Texas. 

Specialists  in  both  areas  can  advance 
to  the  E-8  rank  and  can  be  assigned 
to  any  of  the  Army’s  dental  facilities  in 
the  United  States  including  Alaska  and 
Hawaii,  or  in  Europe,  the  Caribbean, 
Korea,  Japan  and  Okinawa. 


The  two  fields  begin  to  differ  when 
these  specialists  start  their  advanced  in- 
dividual training.  The  technically  skilled 
dental  specialist  is  trained  to  work  closely 
with  patients;  the  laboratory  specialist 
operates  more  or  less  independently,  util- 
izing his  mechanical  and  artistic  skill 
to  construct  dentures  and  other  appli- 
ances to  replace  teeth. 

First  a look  at  the  dental  specialist — - 
the  Army  trains  about  400  yearly.  A 
few  receive  on-the-job  training,  but  most 
of  them  learn  their  specialty  during  the 
8-week  basic  course  at  the  Army  Med- 
ical Service  School. 

Here  a staff  of  Dental  Corps  officers 
and  enlisted  dental  specialists  teach  sub- 
jects that  familiarize  students  with  cur- 
rent equipment,  materials,  and  methods 
in  dentistry.  A great  variety  of  teaching 
aids  and  facilities  is  available  and  stu- 
dents benefit  from  basic  and  advanced 
training  in  either  specialty. 

In  the  basic  8-week  dental  specialist 
course,  students  learn  many  skills  needed 
in  the  dental  clinic.  As  they  are  intro- 
duced to  the  field  of  dentistry,  they  come 
to  understand  the  importance  of  good 
dental  health  among  troops.  They  learn 
to  sterilize  instruments,  and  to  use  dental 
materials  and  equipment.  They  are  in- 
troduced to  basic  X-ray  techniques,  dental 
anatomy,  and  bacteriology  as  it  relates 
to  sterilization  of  instruments. 

Field  training  is  essential,  for  dental 
assistants  must  be  ready  to  function  under 
any  combat  condition.  Field  dental  equip- 


ment consists  of  a 196-pound  chest  which 
houses  a full  dental  clinic.  It  can  be 
set  up  within  minutes  in  a building,  tent, 
or  if  necessary,  under  a tree. 

This  portable  chest,  an  advanced  de- 
sign of  one  used  during  World  War  II 
and  the  Korean  War,  holds  enough 
dental  supplies  and  equipment  to  last 
for  30  days.  The  chest  contains  a dental 
chair,  7-drawer  instrument  cabinet,  ster- 
ilizing equipment,  and  a dental  engine 
run  by  electricity,  or  during  emergency 
conditions,  by  foot  treadle. 

Both  basic  and  advanced  students  be- 
come well  acquainted  with  this  equip- 
ment through  the  realistic  field  training 
offered  at  the  School. 

Dental  specialists  who  wish  to  qualify 
themselves  further  take  advanced  train- 
ing if  they  have  served  in  their  specialty 
for  a year  and  have  14  months  remaining 
on  active  duty  when  advanced  training 
is  completed. 

This  instruction — more  than  an  exten- 
sion of  the  basic  course — takes  students 
into  the  associated  dental  sciences.  They 
learn  advanced  X-ray  techniques,  oral 
hygiene,  installation  and  maintenance  of 
dental  equipment,  and  the  use  of  mate- 
rials for  advanced  dental  procedures,  in- 
cluding surgery. 

Advanced  dental  specialists  know  how 
to  establish  a dental  clinic  and  supervise 
other  enlisted  personnel.  They  also  are 
aware  of  some  of  the  problems  and  du- 
ties of  their  associates,  the  dental  lab- 
oratory specialists. 
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AN  ENLISTED  INSTRUCTOR  at  the  Army  Medical  Service  School 
waxes  a partial  denture  framework  as  part  of  a demonstration 
of  how  to  lubricate  this  dental  appliance. 


ONE  OF  THE  ARMY'S  750  expert  dental  laboratory  specialists 
grinds  a dental  oppliance  that  was  made  at  one  of  the  Army's 
hospital  dental  laboratories. 


In  this  special  area  of  the  dental  health 
field  are  individuals  with  mechanical 
aptitude  and  manual  dexterity.  Dental 
laboratory  specialists  learn  to  imitate  na- 
ture to  a fine  degree  in  making  prosthetic 
devices  to  replace  teeth  lost  through  acci- 
dent or  disease.  Their  skill  and  creativ- 
ity directly  benefit  the  patient  they  never 
see  because  they  improve  his  morale  by 
improving  his  facial  appearance  and  abil- 
ity to  eat. 

On-the-job  training  is  available,  but 
the  Army  prefers  to  send  its  laboratory 
specialists  to  the  Army  Medical  Service 
School  where  about  150  of  these  artist- 
technicians  are  trained  each  year. 

Lab  specialists  learn  the  skills  needed 
to  staff  the  Army’s  dental  laboratories 
in  the  United  Srates  and  overseas.  In 
the  basic  16-week  course  they  learn  to 


construct  and  repair  routine  dentures  and 
use  laboratory  materials  and  equipment. 
They  are  introduced  to  crown  and  bridge- 
work  techniques  and  learn  the  develop- 
ment and  structure  of  the  teeth. 

As  their  experience  broadens,  dental 
laboratory  specialists  may  wish  to  educate 
themselves  further  in  the  18-week  ad- 
vanced course.  They  are  eligible  if  they 
have  completed  the  basic  course,  have 
served  one  year  in  a laboratory,  and  have 
sixteen  months  of  active  duty  remaining 
after  course  completion. 

Advanced  students  learn  how  to  plan, 
construct  and  repair  dentures  including 
those  for  patients  with  unusual  disorders. 
They  learn  to  make  crowns  and  bridges, 
gold  inlays,  appliances  to  assist  in  sur- 
gical corrections,  and  other  prosthetic  de- 
vices. Course  graduates  are  so  conversant 


with  laboratory  techniques  that  they  can 
instruct  less  skilled  laboratory  assistants. 

Both  the  laboratory  specialist  and  den- 
tal specialist  can  be  sure  that  they  will 
always  be  needed.  They  belong  to  an 
organization  that  has  made  many  con- 
tributions to  dental  science. 

An  Army  dentist  was  the  first  person 
to  isolate  one  of  the  organisms  causing 
tooth  decay.  Another  Army  dentist  ini- 
tiated research  in  making  artificial  eyes 
from  plastic  compounds  used  to  make 
dentures.  Dental  Corps  personnel  also 
pioneered  in  making  plastic  noses,  ears, 
and  chins,  and  developed  a method  of 
giving  painless  dental  injections. 

Important  as  research  is,  patient  care 
always  comes  first.  Providing  troops 
with  the  best  possible  dental  care  is  the 
first  duty  of  the  members  of  the  dental 
team. 


STUDENT  IN  AN  ADVANCED  DENTAL  laboratory  course  at  the 
Army  Medical  Service  School  adjusts  a bridge  into  a denture. 


INSTRUCTOR  IN  BASIC  DENTAL  ASSISTANT  procedures  demon- 
strates assembly  of  a field  dental  chair  for  Army  Medical  Service 
School  students. 
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Uniform  Portfolio  Newest  Prop' 

In  Fourth  U.  S.  Army  Recruiting  District 


An  attractive  color  picture  portfolio, 
which  affords  each  prospect  a look  at 
the  various  Army  uniforms,  is  now  an 
item  of  issue  for  recruiters  in  the  Fourth 
U.  S.  Army  Recruiting  District. 

Each  portfolio  consists  of  15  color 
pictures  in  a durable,  vinyl  plastic  folder. 
The  photographs  include  both  male  and 
female  models  wearing  various  Army 
uniforms. 

Members  of  the  Recruiting  Publicity 
Office,  Fourth  U.  S.  Army  Recruiting 
District,  started  with  a desire  to  provide 
recruiters  with  an  additional  advertising 
product.  From  various  projects  under 
consideration,  the  photograph  item  was 
selected. 

The  project  required  extensive  re- 
search. Many  problems  were  encoun- 
tered. Initial  consideration  was  given  to 
providing  recruiters  with  8"xl0"  color 
photographs  in  an  album.  The  cost  of 
8"xl0"  prints,  albums,  and  plastic  in- 
serts, proved  to  be  prohibitive. 

A compromise  plan  of  smaller  albums 
was  researched.  It  was  found  that  color 
prints,  31/2 "x5",  inserted  into  a plastic 
album,  would  bring  the  cost  within 
reacli.  Albums  of  this  pocketbook  size, 
it  was  proven,  were  easier  to  carry,  and 
the  photos  are  also  large  enough  to 
present  a detailed  picture  of  the  uni- 
forms. 

A San  Antonio,  Texas,  bookbindery 
was  the  source  of  supply  for  the  albums. 
Each  one  had  pockets  for  15  photos,  one 
of  which  was  the  cover  picture.  The 
unit  cost  was  considerably  less  than  the 
retail  price. 

Contact  was  then  made  with  a repre- 
sentative of  the  Fourth  U.  S.  Army  Pho- 
tographic Laboratory,  Fort  Sam  Houston, 
Texas.  Personnel  at  the  lab  could  not 
print  such  a large  volume  (approxi- 
mately 4,000  prints)  in  addition  to  their 
normal  work  load.  They  agreed,  how- 
ever, to  photograph  the  models  and  to 
supply  the  exposed  film  to  the  successful 
civilian  bidder.  Advice  was  received  that 
the  finished  prints  should  be  made  from 
color  negatives,  rather  than  transparen- 
cies, since  better  quality  could  be  ob- 
tained. 

Various  technical  problems  arose  at 
this  time.  Lab  personnel  are  equipped 
with  Speed  Graphic,  4x5,  equipment.  Al- 
bums were  not  available  in  this  size. 
Taking  photographs  with  sheet  film  of 


this  size  would  necessitate  reducing  the 
prints  which  would  add  to  the  over-all 
cost. 

After  further  consultation  with  lab 
members  and  members  of  local  photo 
shops,  it  was  determined  that  the  pic- 
tures should  be  taken  with  120  roll  film. 
This  would  provide  the  desired  rectan- 
gular type  negative.  Also,  use  of  this 
film  allows  for  machine  printing  of  the 
negatives  at  a large  savings. 

While  it  was  possible  to  rent  a 120 
camera,  it  was  determined  that  greater 
professional  results  could  be  obtained 
with  the  Speed  Graphic.  A rented  120 
roll  film  adapter  for  the  Speed  Gaphic 
solved  the  problem. 

At  this  stage,  the  research  phase  was 
completed.  Actual  leg  work  consisted  of 
securing  models,  uniforms,  and  a low 
bid  for  the  photo  processing. 

Photogenic  models  were  found  at  dis- 
trict headquarters,  the  Army  Medical 
Service  School,  Brooke  General  Hospital, 
and  the  San  Antonio  USARMS. 

Most  of  the  models  had  the  required 


uniforms.  Exceptions  were  two  of  the 
dressier  uniforms  which  were  borrowed 
for  the  project. 

A local  San  Antonio  photo  firm  re- 
ceived the  contract  to  process  and  print 
the  film.  A large  discount  was  allowed, 
which  reduced  the  cost  per  print  by  ap- 
proximately 60  percent. 

So  that  the  photo  processors  would 
get  the  right  color  comparisons,  a model 
held  an  Eastman  Gray  Card  for  the  first 
picture  on  each  roll  of  film. 

Results  of  the  over-all  project  have 
brought  extensive  favorable  comments 
from  recruiters  and  prospects,  and  have 
proven  the  value  of  research.  Where  the 
8"xl0"  albums  were  approximately 
$21.00  apiece,  the  smaller  albums,  in- 
cluding photographs,  were  purchased  for 
$4.00  each. 

Each  recruiter  is  signed  out  for  his 
portfolio.  Upon  reassignment,  it  will  go 
to  his  replacement.  Negatives  are  on 
file  at  district  headquarters  so  that  re- 
placement prints  can  be  made  as  re- 
quired. 


COMPREHENSIVE  VIEW  of  the  latest  Fourth  U.  S.  Army  Recruiting  District  recruiting 
publicity  aid.  In  the  left  background  is  a plastic  album  which  accommodates  the  color 
photographs,  left  fareground.  At  the  right  is  the  assembled  portfolio  of  photographs. 
Folded,  the  portfolio  measures  4"  wide,  SVz"  high,  and  3/16"  thick.  It  extends  to 
29"  long  with  eight  photographs  on  one  side,  seven  on  the  other. 
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Third  Army  Recruiting  Service  Makes  Points 

With  Mississippi  Press 


Seizing  a rare  opportunity  for  direct  contact  with  the  press, 
personnel  of  Third  U.  S.  Army  Recruiting  District  Headquar- 
ters and  field  units  recently  attended  the  Mississippi  Press 
Association's  94th  annual  convention  in  Biloxi,  Mississippi. 

Recruiting  representatives  capitalized  on  the  informal  atmos- 
phere of  the  convention  to  convey  individual  expressions  of 
gratitude  for  press  cooperation  in  the  past,  and  succeeded  in 
putting  across  the  needs  and  problems  of  recruiting  activities  to 
many  of  the  400  weekly  and  daily  delegates  attending  the 
conference. 

Basically,  the  convention  fits  into  the  over-all  pattern  of  direct 
liaison  with  the  press  in  Third  U.  S.  Army  Recruiting  District’s 
area  of  activity.  Recognizing  that  recruiting  success  is  de- 
pendent on  good  publicity,  which  in  turn  relies  on  beneficial 
contacts  with  members  of  the  communication  media,  recruiting 
representatives  went  all  out  to  contact  as  many  newspapermen 
as  possible  during  the  three  days  of  the  convention. 

The  reception  by  MPA  members  was  gratifying,  and  valuable 
contacts  made  at  the  convention  are  expected  to  open  doors  for 
recruiting  activities  in  the  future.  Arrangements  were  made 
during  the  convention  for  a local  radio  station  disc  jockey  to 
contribute  air  time  for  a live  interview  with  SSgt  Louis  A. 
Jones,  Sr.  and  SFC  Edward  T.  White,  recruiters  for  the  Biloxi- 
Gulfport  area. 

Just  as  the  press  corps  was  made  aware  of  recruiting  prob- 
lems, so  too,  were  recruiting  personnel  informed  of  some  of  the 
problems  of  the  fourth  estate,  gaining  a more  accurate  picture 
of  the  desired  handling  of  press  material.  Individual  conver- 
sations produced  a common  ground  for  understanding  in 
many  ways. 

Concentrated  activity  in  connection  with  the  MPA  meeting 
was  the  aim  of  the  recruiting  district.  In  an  area  where  the 
Air  Force  and  Navy  have  customarily  shared  top  billing,  it 
was  essential  that  Third  U.  S.  Army  Recruiting  District  make 
a concerted  effort  to  gain  more  support  for  the  Army.  As  a 
result,  it  is  felt  that  contacts  made  by  recruiting  personnel  were 
highly  effective  in  this  area,  and  should  boost  Army  prestige  to 
a more  desirable  level  in  relation  to  the  other  Services. 

Nationally-known  celebrities  present  at  the  meeting  were 
1960’s  Miss  America,  Lynda  Lee  Meade,  of  Natchez,  and 


Dorothy  Roe,  Women’s  Editor  of  the  Associated  Press,  New 
York  City. 

Among  events  attended  by  recruiting  personnel  were  the 
convention’s  various  business  sessions  and  symposiums,  a sea- 
food jamboree,  the  annual  banquet,  and  a reception  for  Miss 
America.  Some  attended  the  300-year-old  ritual  of  the  "Bless- 
ing of  the  Shrimp  Fleet’’  at  the  Biloxi  Shrimp  Festival.  These 
social  affairs  provided  prime  opportunities  for  contact  with 
newspapermen. 

Recruiting  personnel  attending  the  convention  were  Maj 
Joseph  Bates,  field  supervisor,  and  Capt  M.  H.  Jenkins,  Pub- 
licity Branch  chief,  representing  Third  U.  S.  Army  Recruiting 
District  Headquarters;  Maj  Wilbur  C.  Marks,  commanding 
officer,  and  Capt  James  B.  Wright,  recruiting  officer,  both  of 
the  Jackson  USARMS. 


CAPT  M.  H.  JENKINS,  Publicity  Branch,  Third  U.  S.  Army  Recruit- 
ing District;  Maj  Joseph  Bates,  field  supervisor.  Third  U.  S.  Army 
Recruiting  District;  and  Maj  Wilbur  C.  Marks,  commanding  officer, 
Jackson  USARMS,  discuss  the  intricacies  of  registration  for  the 
MPA  convention  with  President  G.  O.  Parker,  who  was  instrumental 
in  helping  recruiters  achieve  maximum  contacts  with  delegates  to 
the  convention. 


Have  You  Received? 

Letter,  "Armed  Forces  Examining  Sta- 
tion Table  of  Distribution,  FY  61,” 
dated  May  17,  I960.  This  letter  author- 
izes the  assignment  of  Wacs,  grades  E-4 
and  E-5,  MOS  711,  to  the  Administrative 
Section  of  AFES  in  certain  locations. 
Wacs  should  be  volunteers  and  have  a 
recommendation  by  the  company  com- 
mander. Applications  for  duty  wdth 
AFES  may  be  forwarded  through  chan- 
nels in  accordance  with  AR  614-240. 
Recruiters  may  use  this  assignment  to  as- 
sist in  their  reenlistment  program. 


Conformity 

The  provisions  of  Par.  22,  Change  4 
to  AR  601-210,  concerning  the  adminis- 
tration of  the  Armed  Forces  Women’s 
Screening  Test  (AFWST)  to  Regular 
Army  Women’s  Army  Corps  applicants 
does  not  prohibit  the  administration  of 
the  AFWST  to  applicants  for  the 
Women’s  Army  Corps  Reserve  College 
Junior  program  at  facilities  other  than 
Armed  Forces  Examining  Stations  as 
prescribed  by  Par.  lOg,  Change  5 to  AR 
140-111. 


Pat-on-the-Back 

At  press  time  it  appears  that  the  U.  S. 
Army  Recruiting  Service  will  achieve 
approximately  100.3  percent  of  the  over- 
all assigned  recruiting  objectives  for  FY 
’60.  June,  I960,  NPS  enlistments  sur- 
passed all  previous  like  periods  since 
June  1948.  This  achievement  comes  at 
a time  when  standards  for  enlistment 
have  never  been  higher. 

All  personnel  who  contributed  to  this 
outstanding  accomplishment  can  feel 
justly  proud  of  making  FY  ’60  a banner 
3'ear  for  the  Recruiting  Service. 


August  1960 
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OFFICIAL  RECRUITING 
BOX  SCORE 

Where  do  you  stand? 
Percentages  attained  of  assigned  objectives 

May  1960 


U.  S.  ARMY 
AREA 

NFS 

FS 

WAC 

COMBINED 

First 

60.5 

102.5 

97.1 

67.4 

Second 

101.3 

128.6 

76.2 

105.7 

Third 

95.6 

121.7 

114.3 

102.3 

Fourth 

128.5 

139.6 

95.7 

130.1 

Fifth 

100.3 

136.0 

114.0 

105.4 

Sixth 

87.1 

136.0 

83.3 

95.3 

Total 

94.4 

128.1 

96.5 

100.3 

Source:  RCS 

AG-54 

Report 

Ju 

ly  1959  through  May  1960 

U.  S.  ARMY 
AREA 

NFS 

FS 

WAC 

COMBINED 

First 

90.2 

89.1 

83.0 

89.8 

Second 

107.3 

105.7 

104.9 

107.0 

Third 

92.2 

98.5 

112.9 

94.0 

Fourth 

108.6 

113.6 

99.4 

109.3 

Fifth 

94.7 

110.8 

113.5 

97.0 

Sixth 

97.6 

110.2 

106.3 

99.7 

Total 

98.0 

105.1 

103.7 

99.2 

Source:  RCS 

AG-54  Report 

J 

lune 

1960  “Flash^^ 

Results 

U.  S.  ARMY 
AREA 

NFS 

FS 

WAC 

COMBINED 

First 

66.5 

56.1 

95.0 

66.4 

Second 

138.4 

108.1 

113.5 

133.8 

Third 

108.7 

86.6 

122.2 

105.3 

Fourth 

124.8 

117.4 

152.5 

124.4 

Fifth 

116.1 

116.6 

105.7 

115.9 

Sixth 

103.2 

105.6 

111.3 

103.7 

Total 

110.4 

100.2 

113.4 

109.3 

Source:  AG-185  Report 


Army  Recruiting  Service  and 
"Mountain  Road  ' Publicity 


At  the  grand  premiere  of  the  Columbia  picture,  "The  Mountain 
Road"  at  the  Valley  Theater  in  Cincinnoti,  Ohio,  the  Cincinnati 
USARMS,  the  Combat  Support  Co.,  147th  Infantry,  Ohio  National 
Guard,  and  the  Valley  Theater  combined  forces  to  present  an 
outstanding  Army  display.  Mr.  Louis  Wiethe  (center),  theater 
owner,  said:  "This  was  the  finest  display  ever  shown  at  this 
theater.  More  people  have  commented  on  this  display  than  on 
any  other  display  we  have  ever  had."  Left  to  right  are  MSgt 
Archie  Denny,  Sgt  Paul  Sutherland,  MSgt  Edward  Foster,  Mr. 

Wiethe,  MSgt  Clark  Bales  and  SFC  Kenneth  Wilson. 


An  Army  recruiting  aid  prepared  by  Columbia  Pictures  is  held  by 
movie  actor  James  Stewart,  star  of  Columbia's  current  film  hit 
release,  "The  Mountain  Road,"  and  Capt  Richard  D.  Allen,  re- 
cruiting officer,  Houston,  Tex.,  USARMS.  These  window  cards 
were  distributed  in  the  Houston  area  and  proved  effective  in  stimu- 
lating interest  in  the  movie  and  in  gaining  additional  prospect  leads. 


James  Stewart,  star  of  the  movie,  "The  Mountain  Road,"  presents 
a copy  of  the  Department  of  Defense  approved  poster  for  the 
show  to  Capt  Alfred  P.  Costello,  Jr.,  recruiting  publicity  officer 
Detroit  USARMS.  A recruiting  display  was  manned  in  the  lobby 
of  the  Palms  Theoter  throughout  the  showing  of  the  film. 
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Jacksonville  USARAAS  Parlays 
Free  Movie  Passes  into  Enlistments 


Mr.  Robert  Cornwall,  manager  of  the 
Edgewood  Theatre,  Jacksonville,  Florida, 
teamed  up  with  MSgt  Joe  O'Conor,  SFC 
"Buck”  Weaver,  and  MSgt  Frank  Koon, 
three  of  the  Jacksonville  USARMS’s  pub- 
licity-minded recruiters,  to  put  on  the 
show  of  all  shows  for  more  than  1000 
recent  high  school  graduates  in  the  Jack- 
sonville area. 

Mr.  Cornwall  donated  free  passes  to 
all  male  and  female  students  of  Lee, 
Paxon  and  Forest  High  Schools  and  the 
sergeants  went  to  work.  To  make  the 
showing  a greater  success,  Mr.  Cornwall 
donated  the  entire  lobby  space  of  the 
theatre  for  setting  up  Army  display 
booths  and  take-one  racks. 


The  lobby  was  filled  with  static  dis- 
plays, die-cuts,  and  shadow  boxes,  and 
the  sergeants  were  on  hand  to  pass  out 
literature  and  answer  any  questions  posed 
by  the  students. 

The  free  passes  were  issued  in  the 
form  of  letters  of  congratulation  from 
Mr.  Cornwall  and  the  three  Army  recruit- 
ers on  the  recent  graduation  of  the  stu- 
dents. They  were  invited  to  come  in  and 
enjoy  free,  "The  Greatest  Show  on 
Earth,”  on  the  house  and  the  Army  re- 
cruiters. More  than  three-fourths  of  the 
students  receiving  the  letters  came  in 
throughout  the  three-day  period  the  in- 
vitation covered,  and  a number  of  enlist- 


ments and  prospective  enlistees  were 
gained  as  a direct  result  of  this  effort. 
On  hand  also  was  WAC  recruiter,  Sgt 
Alene  Weeks  to  counsel  the  young  ladies 
who  expressed  interest  in  the  Women’s 
Army  Corps.  Already  one  enlistment  in 
the  WAC  has  been  recorded. 

Sergeant  Weaver,  a recent  honor  grad- 
uate at  the  AG  Recruiting  School,  accom- 
plished the  groundwork  on  this  project 
as  he  is  a hometown  man  who  started  his 
career  in  the  local  theatres  as  a ticket- 
taker  and  usher. 

Sergeant  Koon  has  already  enlisted  one 
group  of  five  men  from  Paxon  High 
School’s  i960  graduating  class  and  has 
a number  of  others  qualified  and  ready 
to  depart  in  the  very  near  future. 

All  in  all — another  successful  pub- 
licity gimmick  for  the  Jacksonville  re- 
cruiters, thanks  to  Mr.  Robert  Cornwall, 
manager  of  one  of  Jacksonville's  finest 
moving  picture  houses. 


THt  xeeuiAH.Amy 


SFC  "BUCK"  WEAVER  (right)  answers  question  posed  by  1960 
graduate,  Warren  Rachels,  as  to  exactly  "what's  the  deal  on  this 
Airborne  service?"  Looking  on  are  regular  doorman,  Mr.  B.  S. 
Outlaw,  and  recruiter  MSgt  Frank  Koon. 


SGT  ALENE  WEEKS  (right),  Jacksonville  USARMS  WAC  recruiter, 
assists  in  Operation  Free  Movie  by  being  on  hand  to  counsel  young 
ladies  interested  in  the  Women's  Army  Corps. 


For  a Good  Cause 

Mr.  Erskin  L.  Mills  (center),  principal. 
Central  High  School,  Thomasville,  Ga.,  re- 
ceives a $50  check  from  SFC  Walter  T. 
Humphrey  (left),  local  Army  recruiter,  to 
aid  in  establishing  a Central  High  School 
Band.  The  check  was  given  to  the  Army 
Recruiting  Service  when  its  float  won  second 
place  in  the  Thomasville  Rose  Festival. 
Capt  Walter  J.  Wilcox,  recruiting  officer, 
Atlanta  USARMS,  witnesses  the  presen- 
tation. 


DID  YOU  KNOW?  In  1959  commis- 
sioned and  enlisted  personnel  of  the 
Modern  Army  completed  60,000  corre- 
spondence and  residence  college  courses. 


WAC  Officer  Program  in 
Hawaii 


Copt  Saralea  Storts,  commanding  officer 
of  the  WAC  Detachment,  Fort  Shatter, 
Hawaii,  explains  the  advantages  of  a direct 
commission  as  an  officer  in  the  WAC  to 
Miss  June  Fujikawa  (left)  and  Miss 
Blanche  Denton  (right),  from  the  Univer- 
sity of  Hawaii.  This  is  the  first  time  such 
an  opportunity  has  been  offered  to  the 
women  of  Hawaii. 


August  1960 
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U.  S.  ARMY  RECRVmNG 

PUBLICITY  'PROPS' 


ATTENTION:  Recruiters  and  reenlistment  personnel 
ore  asked  NOT  to  write  for  any  soles  aids,  radio  or  tele- 
vision materials,  or  any  ather  media  emanating  from 
MPPD-TACO  normally  issued  to  the  field  until  AFTER 
an  initial  distribution  has  been  made.  All  requests  for 
material  should  be  made  to  The  Adjutant  General,  De- 
partment of  the  Army,  Washington  25,  D.  C.;  Attn: 
ACSN,  through  channels,  in  letter  form. 

U.  S.  Army  Ads — August  1960 

Army  Enlistments 

It  Happens  Before  Enlistment 
(Full  page — Duotone  ) 

National  Future  Farmer 

Choose-it-Yourself  Before  Enlistment 
Sports  Review  (football) 

Reenlistments 

(Full  page — black  and  white) 

Leadership  Counts  When  A New  Family  Arrives 
Army  Times — August  6 

Leadership  Counts  When  You  Set  The  Pattern 
Army  Times — August  20 
Did  You  Know? 

American  Armed  Forces  Features  (four  color) 

Surgeon  General's  Office 

(Full  page — black  and  white) 

Open  Wide — World  Wide! 

Journal  of  American  Dental  Association 
Handle  With  Care 
Nursing  Outlook 

DO  NOT  request-  any  of  these  materials  until  after  you 
have  received  your  automatic  distribution  or  they  have 
been  listed  below  as  "Now  Available  For  Distribution 
From  MPPD-TACO." 

In  Production  For  Automatic  Distribution 
LATER 

WAC  Reenlistment  Booklet 

Selected  For  Success  (WAC  Officer  booklet) 

Somebody  Special  (WAC  Enl.  Booklet)  (For  probable 
distribution  in  early  fall) 

Pocket  Guide  for  MOS  Option  Folders 
WAC  Officer  Direct  Mail  Piece 
MOS  Charts  on  35mm  slides 
MOS  Charts  (small)  Rev. 

Instruction  book  for  MOS  Charts 

Shells  for  "Reenlistment  Interview  Guide” 

The  Mark  of  a Man — combat  specialist  booklet 
Travel — permanent  type  poster 
Choose — permanent  type  poster 

USARADCOM  Fact  Sheet — Regular  Army  Missileman 


USARADCOM  Fact  Sheet — F-124  revised 

USARADCOM  Fact  Sheet — F-106  R revised 

For  Fligh  School  Grads  and  Seniors  Only — reprint 

This  Is  Ffow  It  Is — reprint 

High  School  Graduation  folder 

Specialist  in  Success — permanent  type  poster 

Plasticoat  Bookcovers 

Window  Card — combat  arms 

Specialist  in  Success — window  card 

Permanent  Type  Poster — combat  arms 

In  Production  For  Ordering  From  Stock 
LATER 

TAKE  ONE  rack — wall  model 

TAKE  ONE  rack— table  model 

U.  S.  Army  Band  option  folder 

Electronics  option  folder 

Military  Crafts  option  folder 

Precision  Maintenance  option  folder 

Electrical  Maintenance  option  folder 

Graphics  option  folder 

Combat  Specialties  option  folder 

General  Technical  option  folder 

Clerical  option  folder 

Motor  Maintenance  option  folder 

Special  Eorces  option  folder 

Intelligence  option  folder 

Military  Guidance  In  Secondary  Schools 

Now  Available  For  Requisitioning  From 
MPPD-TAGO 

TAKE  ONE  racks — floor  model 
The  World  Is  Waiting — 89-43-1 

Information  Request  Card  for  TAKE  ONE  rack — 911-494 

Spreading  the  Word  (Public  Relations  Manual) — 611-130 

Recruiters  Orientation  Manual — 73-354 

What  Are  Your  Son's  Chances  Of  Making  Good — LB-681 

Straight  Talk  About  Staying  In  School — -LBX-529 

Army  Occupations  And  You — Revised  1959 

The  Army  And  Your  Education — LB-326 

Enlisted  Pay  Polder — 910-432 

Intelligence  option  folder — 98-360 

U.  S.  Army  Security  Agency  option  folder — 99-358 

Travel  option  folder — 911-478 

Airborne  option  folder — 911-476 

Choose  Before  Enlistment  (Road  building)  24-sheet  billboard 
poster 

Choose  Before  Enlistment  ( Road  building)  car  card 
Direct  Enlistment  for  USARADCOM  fact  sheet — 97-256 
Sorry  I Missed  You  (recruiter  calling  card) — 910-426 
Male  Enlisted  Die  Cuts,  70"  Summer  and  Winter  Uniform 
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Male  Enlisted  Die  Cuts,  24"  Summer  and  Winter  Uniform 

The  Secret  of  Getting  Ahead — 97-272 

Choose  Before  Enlistment  (missile  theme)  car  card 

Women's  Army  Corps  Materials 

WAC  Enlisted  Die  Cuts,  67"  Summer  and  Winter  Uniform 
WAC  Enlisted  Die  Cuts,  21"  Summer  and  Winter  Uniform 
WAC  Enlisted  Direct  Mail  piece 

Reenlistment  Publicity  Materials 

Always  Ready  To  Lend  A Helping  Hand  (reenlistment)  bill- 
board poster — 24-sheet 
Re-Up  w'indow  card,  11  x l4" — 89-130 
Cloth  to  Re-cover  Flannel  Boards  of  ACT  Kits — 812-316 
RE-UP  Army  Vehicle  Decal 

RE-UP  Army  Bumper  Stickers  (Scotchlite) — 710-248 
Replacement  Cards  for  Reenlistment  Interview  Guides — 84-116 
Career  Counselor,  11  x 14"  window  card  without  easel — 83-632 
The  Army  As  A Career — 810-208 

All  Present  Or  Accounted  For  (booklet)  presentation  guide 
for  the  film  of  the  same  title — 82-546 
90-Day  Wondering — handout — 810-168 
A Word  To  The  Wives — 98-120 
Desk  Piece — Re-Up  Army — 810-178 


The  second  and  third  paragraphs  of  the  newspaper 
matte  “Dressed  in  Style”  sent  to  the  field  recently  was 
made  obsolete  bv  Par.  2f,  AR  601-215,  March  17, 
1960. 

Newspapers  will  gladly  place  a new  message  in  lieu 
of  these  two  paragraphs,  and  it  is  suggested  that  the 
message  under  “Combat”  in  the  Combat  Specialties 
option  folder  he  utilized  until  the  new  matte  is  for- 
warded to  the  field  in  the  fall. 

Radio 

Transcribed  Weekly  Programs 

Army  Bandsta.id 

This  is  a very  popular  15 -minute  program  designed  for  young 
America  listener  appeal.  It  features  the  music  of  the  U.  S. 
Army  Band  Orchestra  conducted  by  Major  Hugh  Curry.  On 
alternate  weeks,  music  makers  such  as  Gloria  Lynne,  Harry 
Simeone,  George  Williams,  Richard  Hayman,  etc.,  climb 
aboard  with  their  popular  music.  Tunes  and  talents  appearing 
on  August’s  programs  are: 

Program  112  for  release  week  of  August  1 features  the  U.  S. 
Army  Band  Orchestra  and  guest  U.  S.  Army  Specialist  Steve 
Lawrence.  Steve  sings  Blue  Remembering  You  and  the  U.  S. 
Army  Band  Orchestra  plays  Scramble,  Little  Rock  Getaivay,  and 
Mexicali  Rose. 

Program  113  for  release  week  of  August  8 features  Harry 
Simeone.  Harry  sings  When  The  Red  Red  Robin  Comes  Bob 
Bob  Bobbin’  Along,  and  The  World  Is  VCaiting  Bor  The 
Sunrise. 

Program  114  for  release  week  of  August  15  features  the  U.  S. 
Army  Band  Orchestra  and  guest  U.  S.  Army  Specialist  Steve 
Lawrence.  Steve  sings  ]ust  One  Of  Those  Things,  and  the 
U.  S.  Army  Band  Orchestra  plays  7 Get  A Kick  Out  Of  You, 
Pussy  Willow,  and  A Quiet  Gal. 


Program  115  for  release  week  of  August  22  features  Gloria 
Lynne.  Gloria  sings  Perdido,  Be  My  Love,  and  B)e  Bye  Black- 
bird. 

Program  116  for  release  week  of  August  29  features  the  U.  S. 
Army  Band  Orchestra  and  guest  U.  S.  Army  Specialist  Steve 
Lawrence.  Steve  sings  All  Or  Nothing  At  All  and  the  U.  S. 
Army  Band  Orchestra  plays  Bewitched,  Bothered  and  Be- 
wildered, Claire's  Tune,  and  Are  You  In  The  Mood. 

Country  Style  U.  S.  A. 

Some  of  the  top-notch  Country  and  Western  artists  appear 
this  month  on  the  Recruiting  Publicity  Center's  weekly  tran- 
scribed series  which  continues  to  be  one  of  the  most  popular 
transcribed  shows  produced  by  the  Recruiting  Publicity  Center 
and  is  currently  broadcast  by  2,020  stations.  The  talent  for  the 
month  of  August  includes  Faron  Young,  Jean  Sheperd,  Billy 
Grammer,  Bill  Phillips,  George  Morgan,  Del  Wood,  Ferlin 
Huskey,  Jerry  Byrd,  Mac  Wiseman,  and  Billy  Byrd. 

Program  259  for  release  w'eek  of  August  1 features  Faron 
Young  with  guest  Jean  Sheperd.  Faron  sings  I Had  A Good 
Time  At  A Party,  A Long  Long  Time  Ago,  and  Live  Fast, 
Love  Hard,  Die  Young.  Guest  Jean  Sheperd  sings  7 Want 
To  Go  Where  No  One  Knows  Ate. 

Program  260  for  release  week  of  August  8 features  Billy 
Grammer  with  guest  Bill  Phillips.  Billy  plays  Little  foe’s 
Guitar  and  sings  Gotta  Travel  On  and  It  Takes  You.  Guest 
Bill  Phillips  sings  Lying  Lips. 

Program  261  for  release  week  of  August  15  features  George 
Morgan  with  guest  Del  Wood.  George  sings  My  W'indow 
Faces  The  South,  Who  Knows  You  The  Best,  and  Old  Shep. 
Guest  Del  Wood  plays  Tiger  Rag. 

Program  262  for  release  week  of  August  22  features  Ferlin 
Huskey  with  guest  Jerry  Byrd.  Ferlin  sings  The  Wrings  Of  A 
Dove,  W'^hat  Good  Will  I Ever  Be,  and  The  Gods  W ere  Angry 
With  Me.  Guest  Jerry  Byrd  plays  Theme  From  Adventures 
In  Paradise. 

Program  263  for  release  week  of  August  29  features  Mac 
Wiseman  with  guest  Billy  Byrd.  Mac  sings  The  WC'eck  of  Old 
97,  fimmy  Brown  The  Newsboy,  Shackles  And  Chains,  and 
Driftwood  On  The  River.  Guest  Billy  Byrd  plays  Anytime. 

The  Steve  Lawrence  Show 

Voted  "best  15-minute  radio  program  offered  by  any  of  the 
Armed  Forces  on  public  service  time.”  Four  packages  of  14 
shows  per  package  have  been  released.  Series  five  will  be  re- 
leased in  September  and  series  six  released  in  December. 

Programming  Plus,  Did  You  KnowP,  The  Holiday  Album  of 
Music,  and  Country  Style  U.S.A.  (radio),  are  still  being  aired, 
and  program  directors  have  voiced  their  approval  of  all  of 
these  shows. 

Radio  Recruiting — “Over  the  Top  for  ’60” 

This  month  marks  a new  milestone  for  Army  Radio  Recruit- 
ing. Distribution  for  "Country  Style,  USA  ” has  risen  to  2,020 
placements  and  "Army  Bandstand  ” distribution  now  stands  at 
2,167.  This  is  a new  high  for  placements  for  these  two  shows. 

( Continued  on  page  20 ) 
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Publicity  Props  (Cont’d) 

These  two  figures  indicate  that  Army  Recruiting  enjoys  over 
1,046  hours  of  radio  air-time  each  week  around  the  country 
with  these  two  shows  alone.  Adding  to  this  "The  Steve 
Lawrence  Show’’  with  1,697  placements,  and  our  total  air-time 
goes  up  to  over  1,470  hours. 

It  is  gratifying  to  note  that  placements  are  still  being  made. 
Not  a day  goes  by  without  the  Radio  Section  of  MPPD-TAGO 
receiving  at  least  10  mail-back  cards  requesting  one  or  more  of 
the  above  mentioned  radio  programs. 

The  swing  to  more  air-time  being  made  available  for  Public 
Service  programming  by  the  local  program  directors  has  put 
the  United  States  Army  Recruiting  Service  in  the  "healthiest” 
position  ever.  This  fact,  coupled  with  additional  enthusiasm 
and  interest  by  the  local  recruiters,  has  guaranteed  that  the 
placements  will  continue  to  grow. 

Army  Hour 

During  the  month  of  August,  The  Army  Hour  again  presents 
a wide  variety  of  news  features.  From  Fort  Gordon,  Georgia, 
comes  a report  on  how  soldiers  are  screened  for  missile  train- 
ing. And  then  from  Fort  Carson,  Colorado,  comes  a nostalgic 
story  about  the  cavalry  as  told  by  an  old  retired  cavalryman. 

During  the  recent  disasters  in  Chile,  the  Army  sent  several 
Field  Hospitals  to  aid  the  stricken  populace.  Army  Hour  re- 
porter Specialist  Billy  Crawford  was  dispatched  to  Chile  to 
record  on-the-scene  activities  of  the  Army  giving  assistance  to 
homeless  and  injured  Chileans.  His  vivid  reports  are  special 
features  this  month  on  The  Army  Hour. 

The  United  States  Military  Academy  Band  is  highlighted 
with  two  stirring  marches,  "Gary  Owen”  and  "Hands  Across 
The  Sea.”  The  Second  U.  S.  Army  Chorus,  finalist  in  the  All- 
Army  Talent  Contest,  is  featured  in  an  old  favorite,  "Time  On 
My  Hands.” 

The  Army  Hour  is  now  broadcast  over  some  800  radio  sta- 
tions in  the  United  States  and  on  all  AFRTS  stations. 

Network  Programs 

(These  programs  are  listed  for  informational  purposes 
only;  not  available  for  requisitioning.) 

At  Ease 

Saturdays  1835-1855.  Soft  music  for  relaxing  mood  by  the 
U.  S.  Army  Band  Orchestra  and  Chorus,  with  all  time  favorites 
setting  the  pace.  Over  The  American  Broadcasting  Network. 

Songs  by  Steve  Lawrence 

Saturdays  1130-1200  (New  York  broadcast  Sundays  from 
0815-0845  hours).  Aired  over  the  Columbia  Broadcasting 
System  Network  on  Saturday  mornings,  featuring  songs  by 
Army  Specialist  Steve  Lawrence  and  the  music  of  the  U.  S. 
Army  Band  Orchestra  under  the  direction  of  Major  Hugh 
Curry. 

Films 

Commercial  Film 

(See  AR  360-5  and  Change  4,  June  19,  1958.) 


“Oyreration  Little  Bear” 

Twentieth  Century  Fox — Movietone — Cinemascope  short — 
color.  This  film  has  official  Armed  Forces  support  and  there 
is  no  objection  to  cooperation  and  exploitation  in  keeping  with 
Army  policy.  This  short  news  film  of  the  first  Strategic  Army 
Corps  (STRAC)  exercise  of  I960  shows  approximately  5,000 
troops  from  the  4th  Infantry  Division  and  the  United  States 
Army,  Alaska,  on  maneuvers  under  simulated  conditions  of 
conventional  and  nuclear  warfare. 

Signal  Corps 

The  Signal  Co7'ps  Prepares 

MF  11-8979,  16  min.,  I960,  color.  How  objectives  of  Signal 
Corps  Production  Base  Program  are  being  fulfilled  through 
Production  Engineering  Contracts — benefits  for  military,  tech- 
nical, and  national  progress. 

What  Goes  Up 

Missile  Flight  Surveillance — MF  45-9501,  22  min.,  color. 
For  public  information  use.  Methods  and  equipment  used  at 
White  Sands  for  missile  flight  surveillance — plotting  and  con- 
trolling flight,  predicting  point  of  impact,  and  cutting  down 
"bad”  missiles. 

Frontier  Beyond  the  Sky 

MF  45-9502,  26  min.,  I960,  color.  For  public  information 
use.  ICY  Rocket  Program  for  upper  atmosphere  research 
carried  out  by  U.S.  in  1957 — tests  conducted  with  Aerobee, 
Nike-Cagen,  and  Rocoon  rockets  at  Fort  Churchill. 

Prelude  to  I GY 

MF  45-9507,  11  min.,  I960,  color.  For  public  information 
use.  Tests  conducted  with  upper  air  research  rockets  in  1956 
to  determine  readiness  for  ICY  Program.  Test  firings  of  Aero- 
bee, Nike-Cagen,  and  Rocoon  rockets. 

Missile  Recovery 

MF  45-9508,  14  min.,  I960,  color.  For  public  information 
use.  Methods  and  equipment  used  in  search,  recovery  and  dis- 
posal of  missile  remains;  action  of  missile  recovery  team;  safety 
precaution. 

They  Major  in  Missiles 

Students  in  Missile  Technology.  MF  45-9509,  15  min., 
I960,  color.  For  public  information  use.  Study  and  work 
experience  offered  by  Cooperative  Training  Program  conducted 
at  White  Sands  Proving  Grounds  to  engineering  students 
majoring  in  missile  technology  at  New  Mexico  University  and 
Texas  Western  College. 

Countdown  at  White  Sands 

MF  45-9510,  25  min.,  I960,  color.  For  public  information 
use.  Origin,  function,  and  facilities  of  the  Integrated  Range 
Mission  (IRM);  IRM  equipment  and  activities  involved  in 
missile  testing  and  development  for  the  three  services. 

I & E Screen  Magazine 

Issue  No.  580,  AFSM  580,  22  min.,  I960,  black  and  white. 
Champion  football  highlights  ’59-’60;  Service  highlights — Li'l 
Tigers,  Know  Your  Post,  The  Falcon  Air  Force  Mascot,  Navy 
Triple  Threat  rocket. 
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Recruiting 


Summer  Schedule-U.  S.  Army  Exhibit  Unit 


2-6  Aug. 
8-13  Aug. 
19-21  Aug. 


Tour 

CAVALCADE  OF  PROGRESS 

4-H  County  Fair  South  Bend,  Ind. 

Ionia  Free  Fair  Ionia,  Mich. 

First  Div.  War  Memorial  Wheaton,  111. 


26  Aug.-4  Sept.  Iowa  State  Fair 
10-15  Sept.  Mid- American  Fair 

17-22  Sept.  Kansas  State  Fair 

24  Sept.-l  Oct.  Oklahoma  State  Fair 

8- 23  Oct.  Texas  State  Fair 

31  Oct.-5  Nov.  South  Georgia  Legion 

Fair 

9- 19  Nov.  Greater  Jacksonville  Agrl 

& Industrial  Fair  Jacksonville,  Fla. 


Des  Moines,  Iowa 
Topeka,  Kan. 
Hutchinson,  Kan. 
Oklahoma  City,  Okla. 
Dallas,  Tex. 

Valdosta,  Ga. 


Tour  #2 

THIS  IS  THE  ARMY  EXHIBIT  #1 


9-12  Aug. 
15-20  Aug. 
22-27  Aug. 
5-10  Sept. 
18-25  Sept. 

29  Sept.-l  Oct. 


Butler  Farm  Show  Meridan,  Pa. 

Greater  Cumberland  Fair  Cumberland,  Md. 
West  Virginia  State  Fair  Lewisburg,  W.Va. 


19-28  Aug. 
2-11  Sept. 
15-17  Sept. 

19-24  Sept. 

29  Sept.-8  Oct. 
17-22  Oct. 


30  July-6  Aug. 
14-21  Aug. 

27  Aug.-5  Sept. 
12-17  Sept. 

24  Sept.-l  Oct. 
3-8  Oct. 

12-16  Oct. 
20-29  Oct. 


Wisconsin  State  Fair 
Michigan  State  Fair 
Robertson  County  Fair 
Assn. 

Tennessee  State  Fair 
Southeastern  Fair 
National  Peanut  Festival 

Tour  #5 
MISSILES 

St.  Clair  County  Fair 
All  Iowa  State  Fair 
Minnesota  State  Fair 
Clay  County  Fair 
East  Texas  Fair 
Gregg  Exposition  & 
Livestock  Show 
Southwest  Louisiana  Fair 
South  Texas  State  Fair 


Milwaukee,  Wis. 
Detroit,  Mich. 

Springfield,  Tenn. 
Nashville,  Tenn. 
Atlanta,  Ga. 
Dothan,  Ala. 


Belleville,  111. 

Cedar  Rapids,  Iowa 
Minneapolis,  Minn. 
Spencer,  Iowa 
Tyler,  Tex. 

Longview,  Tex. 
Eunice,  La. 
Beaumont,  Tex. 


Port  Royal  Fair 
New  Jersey  State  Fair 
Preston  County  Buck- 


Port  Royal,  Pa. 
Trenton,  N.J. 


Tour  #6 

PENTOMIC  ARMY  (STRAC)  EXHIBIT  #1 


4-8  Oct. 

wheat  Festival 
Dixie  Classic 

Kingwood,  W.Va. 
Winston-Salem,  N.C. 

9-10  Aug. 
18-20  Aug. 

Barton  County  4-H  Fair 
Stafford  County  Fair 

Barton  County,  Kan. 
St.  John,  Kan. 

11-15  Oct. 

North  Carolina  State  Fair 

Raleigh,  N.C. 

22-27  Aug. 

Colorado  State  Fair 

Pueblo,  Colo. 

20-22  Oct. 

Burley  Tobacco  Festival 

Abingdon,  Va. 

5-10  Sept. 

South  Dakota  State  Fair 

Huron,  S.Dak. 

THIS 

Tour  #3 

IS  THE  ARMY  EXHIBIT  #2 

14-16  Sept. 
19-24  Sept. 

Department  Store 
Venture 
Tri-State  Fair 

Omaha,  Neb. 
Amarillo,  Tex. 

12-21  Aug. 

Illinois  State  Fair 

Springfield,  111. 

10-15  Oct. 

South  Alabama  Fair 

Montgomery,  Ala. 

24-28  Aug. 

Special  Show 

Terre  Haute,  Ind. 

17-22  Oct. 

Greater  Gulf  States  Fair 

Mobile,  Ala. 

31  Aug. -8  Sept. 

Indiana  State  Fair 

Indianapolis,  Ind. 

25-29  Oct. 

North  Florida  Fair 

Tallahassee,  Fla. 

12-17  Sept. 

23  Sept.-l  Oct. 
7-10  Oct. 
16-19  Oct. 
21-30  Oct. 


Four  States  Fair 
Mid-South  Fair 
Washington  Parish  Fair 


Texarkana,  Ark. 
Memphis,  Tenn. 
Franklinton,  La. 


St.  Tammany  Parish  Fair  Covington,  La. 
I ouisiana  State  Fair  Shreveport,  La. 


Tour  #4 

THIS  IS  THE  ARMY  EXHIBIT  #3 

3-6  Aug.  Gallia  County  Fair  Gallipolis,  Ohio 

9-13  Aug.  Morgan  County  Fair  Berkeley  Springs, 

W.Va. 


Tour  #7 

PENTOMIC  ARMY  (STRAC) 

4-13  Aug.  Frontier  Village 
17-19  Aug.  Clackamas  County  Fair 
25-28  Aug.  Douglas  County  Fair 
31  Aug.-ll  Sept.  California  State  Fair 
16  Sept.-25  Sept.  Utah  State  Fair 
20-23  Oct.  World  Wide  Oil  Show 
27-29  Oct.  Jim  Wells  County  Fair 


EXHIBIT  #2 

Portland,  Ore. 
Canby,  Ore. 
Roseburg,  Ore. 
Sacramento,  Calif. 
Salt  Lake  City,  Utah 
Odessa,  Tex. 

Alice,  Tex. 


HUNDREDS  OF  THOUSANDS  of  travelers  view  the  Cameron  Station 
Display  Center's  Army  Missiles  Exhibit  which  is  located  strategically 
in  the  foyer,  directly  in  front  of  the  main  entrance  at  busy  South 
Station,  Boston. 


U.  S.  ARMY  "CAVALCADE  OF  PROGRESS"  is  inspected  by  Maj 
Gen  Frederick  G.  Reincke,  Adjutant  General  of  Connecticut.  Acting 
as  guide  is  SP5  Donald  B.  Barnes,  Army  recruiter.  Lt  Col  John  B. 
Norton,  executive  officer  of  63rd  Artillery  Group  is  shown  at  right. 
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Serving 

with 

Sullivan 


What's  Going  On? 

By  SFC  Charles  J.  Sullivan 

A favorite  prank  during  my  school 
days  was  for  a group  of  students  to 
stand  on  a busy  street  staring  at  an  imag- 
inary object  in  the  sky.  The  fun  was 
in  seeing  how  many  passers-by  could 
be  induced  to  join  the  staring.  The  first 
words  spoken  by  each  new  victim  were 
usually,  "What’s  going  on?’’ 

The  "need  to  know’’  is  said  to  be 
part  of  our  instinct  for  self-preservation. 
We  want  to  know  what  is  going  on 
around  us  at  all  times  so  that  we  can 
predict,  allow  for  and  influence  how  we 
may  be  affected.  Conversely,  when  we 
are  unable  to  obtain  accurate  information 
about  subjects  of  interest,  it  is  naturally 
frustrating. 

Just  as  lack  of  valid  information  about 
the  enemy  can  drastically  influence  the 
conduct  and  outcome  of  battle,  so  does 
failure  to  supply  information  to  the  in- 
dividual soldier  affect  his  desire  and  abil- 
ity to  be  useful  to  his  unit. 

The  young  soldier  trying  to  learn  his 
way  around  the  Army  frequently  has 
been  heard  to  complain  that  "they  won’t 
tell  you  what’s  going  on.’’  Justified? 
Possibly.  But  perhaps  he  didn’t  make 
any  effort  to  obtain  the  facts  himself 
or  to  let  anyone  know  that  he  wanted 
or  needed  information.  The  fact  re- 
mains, the  information  was  available! 

Whatever  the  cause,  misinformation  or 
lack  of  information  is  exceedingly  frus- 
trating to  any  person.  It  leads  him  to 
a lower  opinion  of  his  value  to  his  unit 
and  his  importance  as  an  individual. 

Importance  of  Information 

To  have  a feeling  of  personal  signifi- 
cance in  the  "big  picture”  is  obviously 
indispensable  to  one’s  morale  and  effi- 
ciency. George  Washington  undoubtedly 
had  this  in  mind  when  he  instructed 
his  officers  to  "impress  upon  the  mind 
of  every  man,  from  the  first  to  the  low- 
est, the  importance  of  the  cause  and 
what  it  is  they  are  contending  for.” 

With  that  statement  was  born  the  U.  S. 
Army’s  Troop  Information  Program.  At 


about  the  same  time,  Thomas  Paine  wrote 
his  inspiring  Crisis  Papers,  later  read  to 
all  the  men  of  the  Continental  Army. 
From  its  inception,  the  mission  of  the 
program,  not  then  formalized,  was  to 
tell  the  soldier  "why.”  Why  he  had 
been  called  to  fight  for  his  country  and 
its  institutions;  why  he  was  here  and 
must  go  there;  why  discipline;  why  no 
pay,  no  rations,  no  heat,  no  clothing. 
The  provision  of  information  on  the 
innumerable  topics  affecting  the  soldier’s 
morale — his  will  to  fight  and  to  endure 
— was  recognized  as  vital  and  the  infor- 
mation program  was  widely  accepted. 

Today,  the  Army  has  an  elaborate  in- 
formation system.  Its  functions  encom- 
pass all  of  the  mass  communication  media 
and  enlist  the  abilities  and  energies  of 
every  individual  in  the  chain  of  com- 
mand. Of  all  the  parts  of  the  program, 
exercise  of  personal  leadership  is  the 
facet  considered  most  important. 

Solving  Individual  Problems 

It  is,  of  course,  a function  of  leader- 
ship to  provide  to  troops  information 
on  all  manner  of  subjects  in  which  they 
may  have  an  interest  or  a need  to  know. 
But  it  is  a matter  of  personal  interest 
to  the  commander  that  he  attempt  to 
solve  each  soldier’s  indii^idual  problem 
as  it  arises  or  is  anticipated.  It  is  not 
possible,  however,  for  a leader  always 
to  be  aware  of  or  to  anticipate  the  prob- 
lems of  each  of  his  men.  It  is  the  indi- 
vidual then  who  must  take  the  initiative 
to  secure  information  to  enhance  his 
knowledge  in  certain  areas  or  to  solve 
his  problems.  Limited  only  by  security 
considerations,  information  on  any  topic 
can  be  obtained  if  the  individual  will 
but  exercise  his  initiative  and  preroga- 
tives. 

That  the  solving  of  individual  prob- 
lems is  an  important  part  of  the  U.  S. 
Army  Troop  Information  Program  is 
shown  by  this  excerpt  from  a recent 
official  directive  to  all  commanders  of  the 
Army  Air  Defense  Command: 

"A  vital  element  of  the  Troop  Infor- 
mation Program  is  the  personal  interest 
commanders  at  all  levels,  and  especially 


battery  commanders,  take  in  providing 
their  men  with  information  to  solve  per- 
sonal problems.  Each  commander  should 
be  alert  to  anticipate  conditions  where 
lack  of  information  may  adversely  affect 
his  troops  and  to  supply  complete,  fac- 
tual and  timely  data  to  offset  such  ad- 
verse effects.  Where  the  battery  comman- 
der does  not  have  complete,  authoritative 
information  on  subjects  about  which  his 
men  ask  questions  or  have  a need  to 
know,  inquiry  by  the  commander  to  the 
appropriate  agency  or  next  higher  com- 
mand is  dictated.  Every  effort  should 
be  made  to  assure  that  pertinent  ques- 
tions are  answered  fully  and  accurately 
and  with  minimum  delay.” 

I think  that  the  above  sums  up  pretty 
fully  the  interest  commanders  must  have 
in  the  personal  approach  to  informing 
troops;  what  is  expected  of  each  com- 
mander; and,  the  soldier’s  right  to  re- 
quest the  information  he  needs. 

The  Long  Range  Program 

The  Army’s  concept  of  what  the  sol- 
dier "needs  to  know”  does  not  stop  with 
just  that  information  which  the  individ- 
ual must  have  to  solve  an  immediate 
personal  problem.  In  the  Army’s  long 
range  Troop  Information  Program  are 
included  films,  fact  sheets,  pamphlets, 
posters,  and  other  informational  mate- 
rials. The  material  covers  every  subject 
which  each  leader  in  the  chain  of  com- 
mand has  determined  to  be  of  interest 
to  the  men  of  his  command,  whether 
it  be  a battery,  company,  or  the  entire 
U.  S.  Army. 

To  Satisfy  Our  Needs 

The  quantity  of  useful,  needed  in- 
formation is  virtually  limitless.  Every 
military  pamphlet,  daily  bulletin,  or 
other  publication  that  we  have  read  and 
all  of  the  official  instructions  or  infor- 
mation given  us  were  provided  because 
our  leaders  considered  them  necessary  or 
useful. 

This  Journal  itself  is  provided  to  help 
satisfy  our  "need  to  know  about  what’s 
going  on.” 


22 


Recruiting 


Pershing  Honored  on  Centennial 


"The  General  Pershing  Story”  as  origi- 
nally released  to  television  will  be  re- 
scheduled with  a special  opening  by  Sec- 
retary of  the  Army  Wilber  M.  Brucker 
in  commemoration  of  the  Pershing  Cen- 
tennial on  September  13,  I960. 

As  produced  for  THE  BIG  PICTURE, 
this  film  becomes  a swift-paced  dramatic 
portrayal  of  the  major  events  in  the  life 
of  the  General.  Spanning  a hundred 
years  of  American  history,  "The  General 
Pershing  Story”  is  artistically  edited  with 
music  appropriate  to  the  period  in  our 
nation’s  history.  Here  on  film  are 
American  soldiers  moving  to  the  beat  of 
the  muffled  drums  of  history,  led  by  a 
man  of  vision  who  faced  up  to  a chal- 
lenge— to  create  a mighty  Army  without 
which  the  Great  War  could  not  have 
been  won. 

Here  is  a digest  of  the  script. 

The  story  of  John  J.  Pershing  begins 
a century  ago,  in  the  heart  of  the  Great 
Midwest.  Missouri  was  a troubled  state 
when  Pershing  was  born  at  LaClede  in 
1860.  Bitterness  and  controversy  had 
raked  its  valleys,  and  the  winds  that 
moved  through  its  fields  in  the  years  of 
John  Pershing’s  early  youth  blew  hot 
from  the  battlegrounds  of  the  Civil  War. 
In  1886,  at  the  age  of  25,  Pershing  was 
graduated  from  West  Point.  The  quali- 
ties of  leadership,  about  which  the  world 
would  one  day  hear  a great  deal,  had 
already  begun  to  show  clearly.  In  his 
final  year  he  was  elected  president  of 
his  class  and  appointed  Senior  Captain 
of  Cadets. 

Lt  Pershing,  Cavalry,  saw  his  first  ac- 
tion the  year  of  his  graduation  in  the 
fighting  in  the  Southwest,  which  brought 
an  end  to  the  war  against  the  Apaches, 
led  by  the  fierce  and  wily  Geronimo. 
Later,  serving  as  a leader  of  Indian 
Scouts,  he  participated  in  the  final  cam- 
paign against  the  rampaging  Sioux  in 
South  Dakota. 

One  of  the  units  fighting  with  dis- 
tinction in  the  memorable  drive  on  San- 
tiago in  the  Spanish-American  War  was 
the  10th  Cavalry,  and  one  of  the  officers 
fighting  with  vigor  in  the  10th  Cavalry 
was  John  J.  Pershing.  He  was  cited  for 
his  "personal  gallantry,”  and  his  com- 
manding officer  said  of  him:  "Pershing  is 
the  coolest  man  under  fire  I ever  saw.” 

When  the  Stars  and  Stripes  were  raised 
in  victory,  Pershing  himself  later  said: 
"It  lifted  us  out  of  ourselves.  ...  It  was 
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the  soldier’s  silent  Ave  Maria.”  The 
Spanish-American  War  abundantly  dem- 
onstrated Pershing’s  courage,  but  it  re- 
mained for  a subsequent  event,  the  quell- 
ing of  insurrectionary  forces  in  the  new- 
ly-acquired Philippine  Islands,  to  bring 
out  his  qualities  as  a diplomat. 

President  Theodore  Roosevelt  person- 
ally applauded  Pershing’s  accomplish- 
ments, and  in  1905,  while  Pershing  was 
serving  as  U.  S.  observer  of  the  war  be- 
tween Japan  and  Russia,  Roosevelt  pro- 
moted him  from  captain  to  brigadier  gen- 
eral, over  862  officers  who  were  senior 
to  him. 

In  1915,  Pershing  was  in  command  of 
the  Southwestern  Division  along  the 
Mexican  border,  defending  American  in- 
terests against  increasingly  frequent  raids 
by  bandits  across  the  border. 

He  commanded  the  punitive  expedi- 
tion into  Mexico,  in  pursuit  of  Pancho 
Villa.  Pershing  led  his  troops  over  400 
miles  of  trackless  desert  under  the  most 
trying  and  hampering  of  conditions. 
When  the  expedition  was  withdrawn, 
bandit  harassment  had  been  greatly  re- 
duced, and  the  American  people,  whose 
heroes  must  be  made  of  enduring  stuff, 
had  found  in  John  J.  Pershing  a unique 
study  in  dedication  to  duty  and  unflinch- 
ing loyalty. 

When  German  lawlessness  on  the  high 
seas  began  to  add  American  lives  to  the 
casualty  lists,  it  was  obvious  that  the 
U.  S.  could  not  avoid  participation  in  the 


great  conflict  which  had  become  known, 
with  grim  appropriateness,  as  the  World 
War. 

When  Pershing  was  named  to  head  the 
American  Expeditionary  Force  that  would 
go  to  France,  the  nation  applauded.  For 
the  first  time  in  history,  American  soldiers 
would  fight  in  the  glare  of  world  atten- 
tion, with  the  entire  world  having  a direct 
stake  in  the  outcome  of  their  effort. 

The  Commander  in  Chief,  now  a major 
general,  arrived  in  Europe  in  June,  ahead 
of  his  troops.  Shortly  thereafter  he  was 
promoted  to  full  general,  a rank  only 
four  Americans  — Washington,  Grant, 
Sherman  and  Sheridan — had  held  before 
him. 

Pershing  firmly  believed  that  three 
qualities  were  necessary  for  Allied  vic- 
tory— an  offensive  spirit,  mobility  on  the 
battlefield,  and  effective  use  of  individual 
weapons. 

At  the  conclusion  of  World  War  I, 
Pershing  was  decorated  by  nine  foreign 
governments,  as  well  as  by  his  own 
country. 

He  stayed  in  Europe  for  a while  after 
the  war  was  ended.  He  was  with  Presi- 
dent Wilson  when  the  President  came 
over  for  the  Versailles  meeting  of  the 
"Big  Four.” 

A grateful  Congress  conferred  upon 
Pershing  the  rank  of  General  of  the 
Armies  of  the  United  States.  He  is  the 
only  man  in  history  to  have  held  that 
rank. 

He  became  Chief  of  Staff  of  the  Army 
in  1921,  and  during  his  tenure  he  de- 
signed the  new  permanent  framework  of 
the  U.  S.  Army,  and  shaped  a national 
defense  program. 

Pershing  retired  from  active  service 
in  1924,  but  he  remained  active  in  the 
life  of  the  nation. 

When  Pershing  died  in  1948,  at  the 
age  of  87,  the  nation  mourned  the  pass- 
ing of  this  leader  who  was  a symbol  as 
well  as  a man.  His  mission  was  to  create 
an  Army,  and  he  did — a powerful  Arfny, 
without  which  the  great  war  could  not 
have  been  won,  and  at  the  same  time  an 
Army  cast  in  the  unique  and  authentic 
American  mold.  He  handed  down  to  his 
countrymen  a tradition  of  military  pride 
. . . but  more  than  anything  else,  he 
touched  a strain  of  glory  in  his  people, 
and  perhaps  more  than  any  man  of  his 
time,  he  awakened  them  to  a new  vision 
of  their  own  greatness. 
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